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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: TAAT Lifestyle & Wellness Ltd. (the “Issuer” or “TAAT”). 

Trading Symbol: TAAT 

Number of Outstanding Listed Securities: 94,737,100 

Date: March 4, 2021 

This Monthly Progress Report must be posted before the opening of trading on the fifth trading 
day of each month.  This report is not intended to replace the Issuer’s obligation to separately 
report material information forthwith upon the information becoming known to management or to 
post the forms required by Exchange Policies.  If material information became known and was 
reported during the preceding month to which this report relates, this report should refer to the 
material information, the news release date and the posting date on the Exchange website. 

This report is intended to keep investors and the market informed of the Issuer’s ongoing business 
and management activities that occurred during the preceding month.  Do not discuss goals or 
future plans unless they have crystallized to the point that they are "material information" as 
defined in the Policies. The discussion in this report must be factual, balanced and non-
promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The sequence of 
questions must not be altered nor should questions be omitted or left unanswered.  The 
answers to the items must be in narrative form.  State when the answer to any item is 
negative or not applicable to the Issuer.  The title to each item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 

Report on Business 

1. Provide a general overview and discussion of the development of the Issuer’s business 
and operations over the previous month.  Where the Issuer was inactive disclose this fact. 

During the month-ended February 2021, the Issuer’s business and operations consisted 
of the development, marketing and planning of the launch of its Beyond Tobacco™ 
cigarettes. 

On February 9, 2021, the Issuer announced that its flagship product TAAT™ is being 
manufactured at a rate of more than 57,000 ten-pack cartons per month (over 690,000 
cartons per year), which reflects a 233% increase from a production rate of 12 pallets per 
month to 40 pallets per month. This increase was prompted by sustained demand for 



 

FORM 7 – MONTHLY PROGRESS REPORT 
March 2015 

Page 2 

TAAT™ in Ohio as well as anticipated demand from smokers aged 21+ in other U.S. states 
who will be able to purchase TAAT™ online directly from the Issuer. 

Recent improvements to the Issuer’s processing facility in Las Vegas, Nevada have 
enabled TAAT™ to produce a greater volume of Beyond Tobacco™, the product’s base 
material which is refined in-house using a 14-step process including a patent-pending 
refinement technique. Additionally, the Issuer has coordinated with its contract 
manufacturer, who also produces cigarettes for regional and global tobacco brands, to 
allocate additional production bandwidth to making TAAT™ in order to maintain the 
current output with the ability to scale further upward as needed.  

On February 12, 2021, the Issuer announced that its flagship product TAAT™ will be 
available for purchase online by the majority of smokers aged 21+ in the United States 
through the Issuer’s e-commerce portal, which was scheduled to launch at 9:00 am EST 
on Wednesday February 17, 2021. Through the Issuer’s online shop, cartons of TAAT™ 
Original, Smooth, and Menthol can be purchased by smokers aged 21+ and shipped to 
addresses in eligible jurisdictions. By accelerating the availability of TAAT™ in new U.S. 
markets, the Issuer anticipates it could seed interest among smokers aged 21+ as a 
method of prioritizing new regions in which to distribute TAAT™ at retail. Online sales of 
TAAT™ are intended to complement retail placements made and managed through 
CROSSMARK as part of the Issuer’s scope of initiatives to gain market penetration in the 
United States. 

The Issuer has undertaken extensive development work on the TAAT™ online store, 
which began in Q4 2020. Key considerations in planning the online store included layout 
optimization for desktop, tablet, and mobile web browsers, as well as the implementation 
of mechanisms to confirm that visitors are at least 21 years of age. 

On February 19, 2021, the Issuer announced strong sales performance following the 
launch of its e-commerce portal. In addition to the launch of the TAAT™ online store, the 
Issuer has continued to add new retail points of sale for TAAT™ in the state of Ohio with 
significant increases in areas to include Cincinnati (population 301,000) and Columbus 
(population 878,000). Additionally, nationwide campaigns led by a consumer packaged 
goods (“CPG”) sales agency who directly services over 100,000 convenience stores in the 
United States were set to begin and will run concurrently with marketing efforts for the 
TAAT™ online store. 

Orders placed through the TAAT™ online store had shipping addresses in 20 different 
U.S. states, with an average order value of approximately USD $57.00 and an average 
order size of 1.7 cartons. The largest order placed through the TAAT™ online store was 
valued at more than USD $3,500 inclusive of sales tax. Between Wednesday February 
17, 2021 and Thursday February 18, 2021 a total of 5,492 new users visited the TAAT™ 
online store, generating a total of 36,830 page views, 9,972 sessions, and an average 
session duration of two minutes and 53 seconds. 

On February 22, 2021, the Issuer announced that more than CAD $100,000 worth of 
TAAT™ Original, Smooth, and Menthol has been ordered that weekend, following the 
launch of the Issuer’s online storefront on Wednesday February 17, 2021. Based on early-
stage performance, the Issuer continues its promotional efforts to attract smokers aged 
21+ to the TAAT™ online store, including a campaign of targeted integrated banners in 
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online content (commonly known as “native advertisements”) as well as a digital out-of-
home campaign on thousands of Ohio gasoline pump displays. 

With TAAT™ products currently sold in 126 retail points of sale across the state of Ohio, 
the TAAT™ online store is a complementary sales channel, availing the product to the 
majority of smokers aged 21+ in the United States. Starting the last week of February, a 
nationwide consumer packaged goods (“CPG”) sales agency that directly services more 
than 100,000 convenience stores will begin initiatives to place TAAT™ in additional points 
of sale across the country, which could cultivate greater awareness of the TAAT™ brand 
among smokers aged 21+ and potentially increase in-store and online sales. 

2. Provide a general overview and discussion of the activities of management. 

During the month-ended February 2021, the Issuer’s principal activities consisted of 
general administrative and business management. 

On February 2, 2021, the Issuer announced that its flagship product TAAT™ is now under 
the representation of CROSSMARK, Inc. (“CROSSMARK”), a Texas-based sales agency 
of more than 25,000 employees that serves retail channels across North America as well 
as Canada. TAAT™ intends to leverage CROSSMARK’s existing relationships with over 
100,000 convenience retailers to expand availability of TAAT™ in Ohio and potentially 
elsewhere in the United States. Besides food, beverage, and household products in the 
consumer packaged goods (“CPG”) category, CROSSMARK has also had success in 
commercializing tobacco category offerings in the United States. In addition to providing 
wholesale and retail head office listing support, CROSSMARK is to deploy an in-field 
execution team across both banner and independent retailers to support in-store 
acceptance, merchandising, and reorders of TAAT™ products. TAAT™ also seeks to 
leverage CROSSMARK’s extensive promotional, trade marketing, and analytics support 
to augment existing initiatives and potentially drive nationwide growth, as the Issuer works 
towards its sales and volume objectives for 2021.  

The Issuer’s engagement with CROSSMARK is the result of the successful completion of 
a process that began in October 2020 when the Issuer issued requests for proposals 
(“RFP”) to solicit national-level representation for TAAT™ by a sales agency in the United 
States. After reviewing three proposals and completing due diligence, the Issuer entered 
into an agreement with CROSSMARK dated January 20, 2021 in which TAAT will work 
collaboratively with CROSSMARK over the next several weeks to prepare their employees 
to onboard TAAT™ as part of its CPG offerings and begin rapidly introducing the product 
line to retail accounts who sell tobacco. 

On February 3, 2021, the Issuer announced that an article profiling the Issuer was 
published by Forbes, marking the first national mainstream media coverage of TAAT™ in 
the United States. Forbes contributor Amanda Siebert, who primarily covers media stories 
in the “Vices” category, summarizes her interview with TAAT™ Chief Executive Officer 
Setti Coscarella, in which Mr. Coscarella shared his professional background and journey 
to his current role at the Issuer. Additionally, the article features Mr. Coscarella’s 
comments on recent events relating to the Issuer including its engagement with consumer 
packaged goods (“CPG”) sales agency CROSSMARK. 

On February 12, 2021, the Issuer announced that it has received media coverage with a 
well-known finance publication, after a feature in Forbes on February 3, 2021. In a 
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February 11, 2021 blog article published on Seeking Alpha, recent patterns in the 
consumer packaged goods (“CPG”) industry were discussed, in which analogues to 
popular product types (e.g., meat, alcohol) have gained market share seemingly due to 
the element of choice they provide to consumers. The blog article notes that the Issuer’s 
flagship product TAAT™ appears to fit into this pattern as an alternative to tobacco 
cigarettes for smokers aged 21+, which is already proving popular in the tobacco category 
with continually growing retail sales in Ohio. TAAT™, which is offered in Original, Smooth, 
and Menthol, contains no nicotine or tobacco, and is made with Beyond Tobacco™, a 
proprietary base material which undergoes a patent-pending refinement technique to taste 
and smell similarly to actual tobacco. 

3. Describe and provide details of any new products or services developed or offered. For 
resource companies, provide details of new drilling, exploration or production programs 
and acquisitions of any new properties and attach any mineral or oil and gas or other 
reports required under Ontario securities law. 

Not applicable.           

4. Describe and provide details of any products or services that were discontinued. For 
resource companies, provide details of any drilling, exploration or production programs 
that have been amended or abandoned. 

Not applicable.           

5. Describe any new business relationships entered into between the Issuer, the Issuer’s 
affiliates or third parties including contracts to supply products or services, joint venture 
agreements and licensing agreements etc. State whether the relationship is with a Related 
Person of the Issuer and provide details of the relationship. 

On February 9, 2021, the Issuer announced that it has engaged Think Ink Marketing Data 
and Email Services ("Think Ink") to provide and manage a public relations campaign for 
the Issuer, to increase public awareness of the Issuer and its products, services, and 
securities. In connection with the engagement, the Issuer has entered into a public 
relations services agreement with Think Ink, pursuant to which it will primarily be tasked 
with providing the following services: Carrying out a public relations campaign to increase 
public awareness of the Issuer and its products, services, and securities. The services 
agreement has a six-month term effective February 8, 2021 with a total payment value of 
USD $200,000.  

TAAT has also engaged MCM Consulting to provide and manage a public relations 
campaign for the Issuer, to lead digital marketing campaigns with an objective of attracting 
interest in the Issuer and the TAAT™ product. In connection with the engagement, the 
Issuer has entered into a corporate advisor agreement with MCM Consulting, pursuant to 
which it will primarily be tasked with providing the following services: In-house production 
of written content, cultivation of engagement through direct communication channels such 
as SMS and email, as well as social media. The services agreement has a six-month term 
effective February 1, 2021 with a total payment value of USD $60,000. 

On February 26, 2021, the Issuer entered into a memorandum of understanding (“MOU”) 
dated February 24, 2021 with Christina Lake Cannabis Corp. (“CLC”) (CSE: CLC) to 
develop and distribute TAAT™ for the Canadian market. The MOU grants CLC exclusive 
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rights to develop and distribute TAAT™ in Canada for a two-year renewable term, and 
provides for budgets, schedules, and contributions of both parties for each stage of 
product development to be agreed upon by way of written agreements to set out specific 
stipulations for each stage. After launching TAAT™ in Ohio in Q4 2020 as well as its U.S. 
online store on February 17, 2021, the Issuer has captured the interest of numerous 
smokers aged 21+ in the United States who are now smoking TAAT™ as opposed to 
traditional tobacco cigarettes. Based on the sustained success of TAAT™ in Ohio and 
online, the Issuer has elected to pursue a potential expansion into the Canadian tobacco 
industry, which is valued at approximately CAD $19.1 billion. 

To develop TAAT™ for the Issuer in Canada, CLC intends to source high quality and toxin-
free biomass which is suited to the ideal composition of the Beyond Tobacco™ base 
material. CLC has already identified multiple local growers who can supply these raw 
materials for this purpose. 

6. Describe the expiry or termination of any contracts or agreements between the Issuer, the 
Issuer’s affiliates or third parties or cancellation of any financing arrangements that have 
been previously announced. 

Not applicable.           

7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that occurred 
during the preceding month.  Provide details of the nature of the assets acquired or 
disposed of and provide details of the consideration paid or payable together with a 
schedule of payments if applicable, and of any valuation. State how the consideration was 
determined and whether the acquisition was from or the disposition was to a Related 
Person of the Issuer and provide details of the relationship. 

Not applicable.           

8. Describe the acquisition of new customers or loss of customers. 

Not applicable.           

9. Describe any new developments or effects on intangible products such as brand names, 
circulation lists, copyrights, franchises, licenses, patents, software, subscription lists and 
trade-marks. 

Not applicable.           

10. Report on any employee hirings, terminations or lay-offs with details of anticipated length 
of lay-offs. 

Not applicable.           

11. Report on any labour disputes and resolutions of those disputes if applicable. 

Not applicable.           

12. Describe and provide details of legal proceedings to which the Issuer became a party, 
including the name of the court or agency, the date instituted, the principal parties to the 
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proceedings, the nature of the claim, the amount claimed, if any, if the proceedings are 
being contested, and the present status of the proceedings. 

Not applicable.           

13. Provide details of any indebtedness incurred or repaid by the Issuer together with the 
terms of such indebtedness. 

Not applicable.           

14. Provide details of any securities issued and options or warrants granted. 

Security Number Issued Details of Issuance Use of Proceeds(1) 

Common Shares 554,500 Stock Option Exercise Commercialization of the 

Issuer’s flagship product 

TAAT™ 

Common Shares 1,865,186 Warrant Exercise 

 

(1) State aggregate proceeds and intended allocation of proceeds. 

15. Provide details of any loans to or by Related Persons. 

Not applicable.           

16. Provide details of any changes in directors, officers or committee members. 

Not applicable.           

17. Discuss any trends which are likely to impact the Issuer including trends in the Issuer’s 
market(s) or political/regulatory trends. 

COVID-19 

The outbreak of the coronavirus (“COVID-19”) pandemic has impacted the Issuer’s plans 
and activities. The Issuer may face disruption to operations, supply chain delays, travel 
and trade restrictions and impact on economic activity in affected countries or regions can 
be expected and can be difficult to quantify. Such pandemics or diseases represent a 
serious threat to maintaining a skilled workforce industry and could be a major health-care 
challenge for the Issuer. There can be no assurance that the Issuer’s personnel will not 
be impacted by these pandemic diseases and ultimately that the Issuer would see its 
workforce productivity reduced or incur increased medical costs/insurance premiums as 
a result of these health risks. In addition, the COVID-19 pandemic has created a dramatic 
slowdown in the global economy. The duration of the COVID-19 outbreak and the resultant 
travel restrictions, social distancing, Government response actions, business closures and 
business disruptions, can all have an impact on the Issuer’s operations and access to 
capital. There can be no assurance that the Issuer will not be impacted by adverse 
consequences that may be brought about by the COVID-19 pandemic on global financial 
markets may reduce resource prices, share prices and financial liquidity and thereby that 
may severely limit the financing capital available. 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly 
authorized by a resolution of the board of directors of the Issuer to sign this Certificate of 
Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer which 
has not been publicly disclosed. 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance with the 
requirements of applicable securities legislation (as such term is defined in National 
Instrument 14-101) and all Exchange Requirements (as defined in CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated March 4, 2021. 

 Setti Coscarella  
Name of Director or Senior Officer 

 “Setti Coscarella”  
Signature 

Chief Executive Officer  
Official Capacity 

 

Issuer Details 
Name of Issuer 
 
TAAT Lifestyle & Wellness Ltd. 

For Month End 
 
 
February 2021 

Date of Report 
YY/MM/D 
 
21/03/04 

Issuer Address 
 
2630, 1075 West Georgia Street 

City/Province/Postal Code 
 
Vancouver 

Issuer Fax No. 
 
604-687-3141 

Issuer Telephone No. 
 
604-687-2038 

Contact Name 
 
Joel Dumaresq 

Contact Position 
 
CFO & Director 

Contact Telephone No. 
 
604-687-2038 

Contact Email Address 
 
hello@taatusa.com 

Web Site Address 
 
https://taatusa.com 
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