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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: TAAT Global Alternatives Inc. (the “Issuer” or “TAAT”). 

Trading Symbol: TAAT 

Number of Outstanding Listed Securities: 96,410,515 

Date: May 6, 2021 

This Monthly Progress Report must be posted before the opening of trading on the fifth trading 
day of each month.  This report is not intended to replace the Issuer’s obligation to separately 
report material information forthwith upon the information becoming known to management or to 
post the forms required by Exchange Policies.  If material information became known and was 
reported during the preceding month to which this report relates, this report should refer to the 
material information, the news release date and the posting date on the Exchange website. 

This report is intended to keep investors and the market informed of the Issuer’s ongoing business 
and management activities that occurred during the preceding month.  Do not discuss goals or 
future plans unless they have crystallized to the point that they are "material information" as 
defined in the Policies. The discussion in this report must be factual, balanced and non-
promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The sequence of 
questions must not be altered nor should questions be omitted or left unanswered.  The 
answers to the items must be in narrative form.  State when the answer to any item is 
negative or not applicable to the Issuer.  The title to each item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 

Report on Business 

1. Provide a general overview and discussion of the development of the Issuer’s business 
and operations over the previous month.  Where the Issuer was inactive disclose this fact. 

During the month-ended April 2021, the Issuer’s business and operations consisted of the 
development, marketing and planning of the launch of its Beyond Tobacco™ cigarettes. 

On April 16, 2021, the Issuer announced that an established distributor had placed a 
wholesale order of TAAT™ Original, Smooth, and Menthol  valued at USD $1 million 
(approximately CAD $1.25 million). This order, which is to be fulfilled in batches over the 
course of 2021, consists of equal quantities of each TAAT™ variety packaged in the 
industry-standard format of master cases assembled on shipping pallets for wholesale 
distribution.  
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TAAT™ will begin to fulfill the purchase order starting in late April 2021, prioritizing 
different varieties based on predicted demand in each market as determined by the 
purchaser. At the option of the purchaser, the Issuer may dispatch partial shipments 
directly to its affiliated distributors to reduce lead times for deliveries to tobacco retailers 
in select regions. The Issuer intends to collaborate with the purchaser to align distribution 
initiatives with promotional campaigns in new markets to gain awareness of TAAT™ 
among smokers aged 21+. 

On April 23, 2021, the Issuer launched its “Beyond Nicotine™” initiative with an objective 
of emphasizing the absence of nicotine in its flagship product TAAT™, which is formulated 
to taste and smell similarly to tobacco despite containing no actual tobacco. On Monday, 
April 19, 2021, the Wall Street Journal published a report that the Biden administration in 
the United States is considering enacting a requirement for tobacco companies to reduce 
nicotine levels in all cigarettes sold nationwide to a level at which they would no longer be 
addictive. According to a CNBC report later that day, which covered the apparent negative 
impact of this announcement on the stock prices of several major tobacco firms (e.g., 
Altria, British American Tobacco, Philip Morris International), the goal of reducing nicotine 
levels in cigarettes would be to encourage smokers to give up tobacco or choose 
alternatives that are considered safer.  

The Beyond Nicotine™ initiative will consist of moderate revisions to the Issuer’s 
messaging in its materials and communications and potentially campaigns through various 
media channels (e.g., online, digital out-of-home, point of sale) which would broadcast the 
Beyond Nicotine™ slogan to smokers aged 21+ in the United States. As of Thursday, April 
22, 2021, the Issuer has updated certain parts of its consumer-facing website to include 
Beyond Nicotine™ messaging. Furthermore, TAAT™ has started producing promotional 
graphics built around Beyond Nicotine™, which the Issuer intends to strategically place 
and distribute throughout the tobacco marketplace in light of these potential regulatory 
changes in the United States relating to nicotine. 

2. Provide a general overview and discussion of the activities of management. 

During the month-ended April 2021, the Issuer’s principal activities consisted of general 
administrative and business management. 

On April 14, 2021, the Issuer announced that it recently engaged Toronto-based market 
research firm Burak Jacobson Partners Inc. (“Burak Jacobson”) to conduct a two-part 
market research study among smokers aged 21+ regarding the TAAT™ concept, brand 
image, and product user experience. The research yielded several potentially beneficial 
insights and concluded that the participants generally had an overall positive impression 
of TAAT™. Notable findings from the research study include the following:  

● Respondents who indicated a desire to discontinue or cut down on smoking were asked 
“What, if anything, do you dislike about smoking cigarettes?”, and over 65% cited the 
financial burden of purchasing tobacco cigarettes;  
● More than half of all respondents in the initial group stated they “Definitely Would” or 
“Probably Would” purchase TAAT™ at proposed price points for Ohio, Michigan, Illinois, 
and Pennsylvania. Of the 28% who indicated they “Definitely Would” purchase the 
product, nearly half cited the attractive retail price compared to their regular brand of 
cigarettes; and  
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● The ability to purchase TAAT™ online was a major driver of interest in the product, with 
95% of respondents stating this was an “Extremely Appealing”, “Very Appealing”, or 
“Somewhat Appealing” aspect of TAAT™, boosting interest for 78% of smokers who 
participated in the study. 
 
In this study, a group of 1,204 smokers aged 21+ in Ohio, Michigan, Illinois, and 
Pennsylvania were queried about their perception of TAAT™ in concept and how they 
anticipate they might use TAAT™ either in place of or alongside their current tobacco 
cigarette of choice. From this group, a subset of 176 participants in Ohio were shipped 
cartons of TAAT™ Original, Smooth, or Menthol and asked to complete an in-home trial, 
providing their feedback in an online questionnaire.  
 
Nearly three quarters of survey responses from Ohio smokers who participated in the in-
home use test of TAAT™ gave ratings of “Very Good” or “Somewhat Good” with regard 
to the overall product quality. Notably, these sentiments were much higher among those 
who sampled TAAT™ Menthol, with 84% of respondents providing such ratings. These 
findings are consistent with early-stage retail market performance of TAAT™ Menthol, 
which was the first TAAT™ variety to be sold out and reordered by tobacco retailers in 
Ohio, as announced in the Issuer’s January 12, 2021 press release. 
 
On Thursday, April 15, 2021, TAAT™ Chief Executive Officer Setti Coscarella spoke at 
the Global Chinese Financial Forum ("GCFF") Investing in Innovation virtual conference, 
delivering a presentation titled "Tobacco Disruptor" to a global audience, with 
approximately 300 attendees expected for each session at the conference. The 
presentation, which featured translations for Chinese-speaking viewers, took place at 1:25 
pm EDT / 10:25 am PDT for a duration of approximately 20 minutes. In this presentation, 
Mr. Coscarella introduced TAAT™ and describe its unique position in the USD $814 billion 
global tobacco industry. Mr. Coscarella highlighted the Issuer’s progress to date, including 
the execution of the Issuer’s first U.S. product launch in Ohio, as well as bringing the 
TAAT™ e-commerce portal online to make the product available to the majority of smokers 
aged 21+ in the United States. 

On April 23, 2021, the Issuer submitted an initial application for its common shares to be 
listed on the Nasdaq Capital Market in the United States, one of the three tiers of the 
Nasdaq Stock Market, operated by Nasdaq, Inc. in New York City. Last month, in a press 
release dated March 23, 2021, the Issuer announced its common shares had been 
upgraded from the OTCQB® Venture Market to the OTCQX® Best Market, the highest 
tier of markets operated by OTC Markets Group Inc., requiring a professional third-party 
sponsor introduction and several other conditions for eligibility.  

Potential benefits of the Issuer’s shares being listed on the Nasdaq Capital Market could 
include the following:  

● Additional opportunities to attract institutional and retail investors, thus enabling the 
Issuer to expand its investor base in the United States and potentially globally;  
● Greater visibility of the Issuer and its business activities, as well as its accomplishments 
to date and strategies for future growth;  
● Potentially increased liquidity of the Issuer’s common shares; and  
● Amplified overall market presence for the Issuer, which would stand to augment 
shareholder value 
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The listing of the Issuer's common shares on the Nasdaq Capital Market remains subject 
to the review and approval of the initial listing application and the satisfaction of all 
applicable listing and regulatory requirements. 

As of commencement of trading on Wednesday, April 28, 2021, the Issuer’s name  
changed from TAAT™ Lifestyle & Wellness Ltd. (the “Former Name”) to TAAT™ Global 
Alternatives Inc. (the “Updated Name”). There was no change to the symbol, the Issuer’s 
common shares continues to trade under the ticker “TAAT” on the Canadian Securities 
Exchange. The CUSIP number assigned to the Issuer’s shares following the name change 
to the Updated Name is 87320M101 (ISIN: CA87320M1014). No action is required to be 
taken by shareholders with respect to the name change. Outstanding share and warrant 
certificates are not affected by the name change and do not need to be exchanged. 

3. Describe and provide details of any new products or services developed or offered. For 
resource companies, provide details of new drilling, exploration or production programs 
and acquisitions of any new properties and attach any mineral or oil and gas or other 
reports required under Ontario securities law. 

Not applicable.           

4. Describe and provide details of any products or services that were discontinued. For 
resource companies, provide details of any drilling, exploration or production programs 
that have been amended or abandoned. 

Not applicable.           

5. Describe any new business relationships entered into between the Issuer, the Issuer’s 
affiliates or third parties including contracts to supply products or services, joint venture 
agreements and licensing agreements etc. State whether the relationship is with a Related 
Person of the Issuer and provide details of the relationship. 

On April 21, 2021, the Issuer announced that it has finalized a sponsorship agreement 
with Professional Bull Riders, LLC (“PBR”) in which the TAAT™ logo and related 
messaging will be displayed among other PBR sponsor entities at live bull riding circuit 
events in the United States starting in 2021, which are also broadcast globally through 
various media channels. PBR hosts over 300 events each year including Unleash the 
Beast, which is televised nationally on U.S. channels, as well as several networks around 
the world in 50 nations and territories. Major sponsors of PBR events include energy drink 
brand Monster, iconic workwear label Wrangler, and Caterpillar, the world’s largest 
construction equipment manufacturer. 

The Issuer’s sponsorship agreement with PBR was executed on Tuesday, April 13, 2021 
for the remaining duration of the 2021 season as well as the total duration of the 2022 and 
2023 seasons (up to and including the final sponsored event performance of 2023), and 
provides for several sponsorship benefits which include but are not limited to the following 
(subject to availability and restrictions at each venue, as well as local regulations for each 
venue):  

● Exclusivity in the Combustible Smoke Products category  
● Arena marketing placements (e.g., digital signage, in-arena commercials, concourse 
display)  
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● In-arena sweepstakes promotion (TAAT™ Cowboy Cool Sweepstakes) once per 
contract year  
● TAAT™ branded “smoke zone”, a designated smoking section at select event venues  
● In-market sponsorships (e.g., Cowboy Cool Tailgate, PBR Afterparty)  
● Official partnership with PBR’s PBRewards program, with in-arena and digital support  
● Social media and digital elements (e.g., sponsorship of original content episodes by 
PBR, banner ads on the PBR.com website) 
 
On April 30, 2021, the Issuer announced that it has entered into a letter of intent with 
Green Global Earth Ltd. (“GGE”) to be the exclusive distributor of TAAT™ Original, 
Smooth, and Menthol in the United Kingdom and Ireland, who placed a €100,000 
purchase order for an initial supply of TAAT™. Under the terms of the purchase order, 
TAAT™ is to ship the full quantity to GGE’s preferred port in the United Kingdom on “free 
on board” (“FOB”) terms. Through the distribution relationship between the Issuer and 
GGE, TAAT™ will be commercialized in both the United Kingdom and Ireland through 
GGE’s existing wholesale network as an alternative to existing combustible tobacco 
products for smokers aged 21+. Distribution of TAAT™ in the United Kingdom and Ireland 
would complement the Issuer’s current retail distribution in Ohio and its existing e-
commerce making TAAT™ available for purchase by the majority of smokers aged 21+ 
across the United States. 
 
At the outset, TAAT™ will ship domestically manufactured inventory from the United 
States to fulfill the current purchase order from GGE, as well as any potential future orders 
from GGE to the United Kingdom or Ireland in the near term. At a later date, GGE may 
avail its supply of raw materials and undertake manufacturing of TAAT™ on the Issuer’s 
behalf in markets in which GGE would operate under a “licensed” production and 
distribution agreement. 
 
On April 30, 2021, the Issuer also announced that it has entered into two lease agreements 
for facilities in the Las Vegas, Nevada area in the Hughes Airport Center business park 
near McCarran International Airport with a combined 28,483 square feet / 2,646 square 
metres to be used for purposes to include research and development, manufacturing, 
warehousing, distribution management, and office space for executives, operational staff, 
and conferences. As the Issuer begins to scale its market presence in 2021 following the 
recent announcement of a CAD $149,000 purchase order intended for distribution in the 
United Kingdom and Ireland, as well as sustained operations in Ohio and online across 
the United States through e-commerce, TAAT™ is proactively assembling an expanded 
corporate infrastructure to facilitate anticipated growth. 
 

6. Describe the expiry or termination of any contracts or agreements between the Issuer, the 
Issuer’s affiliates or third parties or cancellation of any financing arrangements that have 
been previously announced. 

Not applicable.           

7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that occurred 
during the preceding month.  Provide details of the nature of the assets acquired or 
disposed of and provide details of the consideration paid or payable together with a 
schedule of payments if applicable, and of any valuation. State how the consideration was 
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determined and whether the acquisition was from or the disposition was to a Related 
Person of the Issuer and provide details of the relationship. 

Not applicable.           

8. Describe the acquisition of new customers or loss of customers. 

Not applicable.           

9. Describe any new developments or effects on intangible products such as brand names, 
circulation lists, copyrights, franchises, licenses, patents, software, subscription lists and 
trade-marks. 

Not applicable.           

10. Report on any employee hirings, terminations or lay-offs with details of anticipated length 
of lay-offs. 

Not applicable.           

11. Report on any labour disputes and resolutions of those disputes if applicable. 

Not applicable.           

12. Describe and provide details of legal proceedings to which the Issuer became a party, 
including the name of the court or agency, the date instituted, the principal parties to the 
proceedings, the nature of the claim, the amount claimed, if any, if the proceedings are 
being contested, and the present status of the proceedings. 

Not applicable.           

13. Provide details of any indebtedness incurred or repaid by the Issuer together with the 
terms of such indebtedness. 

Not applicable.           

14. Provide details of any securities issued and options or warrants granted. 

Security Number Issued Details of Issuance Use of Proceeds(1) 
Common Shares 100,000 Option Exercise Commercialization of the 

Issuer’s flagship product  Common Shares 863,843 Warrant Exercise 
 
(1) State aggregate proceeds and intended allocation of proceeds. 

15. Provide details of any loans to or by Related Persons. 

Not applicable.           

16. Provide details of any changes in directors, officers or committee members. 

Not applicable.           
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17. Discuss any trends which are likely to impact the Issuer including trends in the Issuer’s 
market(s) or political/regulatory trends. 

COVID-19 - The outbreak of the coronavirus (“COVID-19”) pandemic has impacted the 
Issuer’s plans and activities. The Issuer may face disruption to operations, supply chain 
delays, travel and trade restrictions and impact on economic activity in affected countries 
or regions can be expected and can be difficult to quantify. Such pandemics or diseases 
represent a serious threat to maintaining a skilled workforce industry and could be a major 
health-care challenge for the Issuer. There can be no assurance that the Issuer’s 
personnel will not be impacted by these pandemic diseases and ultimately that the Issuer 
would see its workforce productivity reduced or incur increased medical costs/insurance 
premiums as a result of these health risks. In addition, the COVID-19 pandemic has 
created a dramatic slowdown in the global economy. The duration of the COVID-19 
outbreak and the resultant travel restrictions, social distancing, Government response 
actions, business closures and business disruptions, can all have an impact on the 
Issuer’s operations and access to capital. There can be no assurance that the Issuer will 
not be impacted by adverse consequences that may be brought about by the COVID-19 
pandemic on global financial markets may reduce resource prices, share prices and 
financial liquidity and thereby that may severely limit the financing capital available. 

[The balance of this page is left intentionally blank.] 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly 
authorized by a resolution of the board of directors of the Issuer to sign this Certificate of 
Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer which 
has not been publicly disclosed. 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance with the 
requirements of applicable securities legislation (as such term is defined in National 
Instrument 14-101) and all Exchange Requirements (as defined in CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated May 6, 2021. 

 Setti Coscarella  
Name of Director or Senior Officer 

 “Setti Coscarella”  
Signature 

CEO and Director  
Official Capacity 
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TAAT Lifestyle & Wellness Ltd. 
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21/05/06 

Issuer Address 
 
2630 - 1075 West Georgia Street 
City/Province/Postal Code 
 
Vancouver 

Issuer Fax No. 
 
604-687-3141 

Issuer Telephone No. 
 
604-687-2038 

Contact Name 
 
Joel Dumaresq 

Contact Position 
 
CFO & Director 

Contact Telephone No. 
 
604-687-2038 

Contact Email Address 
 
hello@taatusa.com 

Web Site Address 
 
https://taatusa.com 
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