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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: MODERN MEAT INC. (the “Issuer”). 

Trading Symbol: MEAT 

Number of Outstanding Listed Securities: 29,248,304 

Date: December 7, 2020 

This Monthly Progress Report must be posted before the opening of trading on the fifth 
trading day of each month.  This report is not intended to replace the Issuer’s obligation 
to separately report material information forthwith upon the information becoming known 
to management or to post the forms required by Exchange Policies.  If material 
information became known and was reported during the preceding month to which this 
report relates, this report should refer to the material information, the news release date 
and the posting date on the Exchange website. 

This report is intended to keep investors and the market informed of the Issuer’s ongoing 
business and management activities that occurred during the preceding month.  Do not 
discuss goals or future plans unless they have crystallized to the point that they are 
"material information" as defined in the Policies. The discussion in this report must be 
factual, balanced and non-promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The 
sequence of questions must not be altered nor should questions be omitted or left 
unanswered.  The answers to the items must be in narrative form.  State when the 
answer to any item is negative or not applicable to the Issuer.  The title to each 
item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 

Report on Business 
 
1. Provide a general overview and discussion of the development of the Issuer’s 

business and operations over the previous month.  Where the Issuer was inactive 
disclose this fact. 
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On November 3, 2020, Modern Meat Inc. has completed its acquisition of two 
Victoria's Health & Organic Bar retail locations in Vancouver, B.C., now 
branded as Modern Health and Wellness Bar. 

 
For 18 years, Victoria's Health & Organic Bar has earned its reputation in the 
health and good-for-you community and has developed a strong and loyal 
following. Last year's gross sales from all locations, including the third store 
in North Vancouver, B.C., totalled approximately $4.3-million, focusing only 
on health-related products. 
 
In connection with the transaction, Modern Meat issued 350,000 shares at a 
deemed price of $4 per share to the shareholders of 1257189 B.C. Ltd. In 
return Modern Meat acquired 100 per cent of the holding company. The 
holding company owns two locations of Victoria's Health & Organic Bar. 
Furthermore, by acquiring the holding company, Modern Meat has an option 
for five years to buy the remaining store for a cash purchase of $3-million. 
Modern Meat also issued 26,250 common shares as a finder's fee for the 
transaction. 
 
On November 5, 2020, Modern Meat Inc. has received the internationally 
recognized hazard analysis and critical control points (HACCP) certification 
in the field of food safety and quality control. HACCP is required by the 
Canadian Food Inspection Agency (CFIA) in all federally registered 
establishments where food is manufactured for human consumption. 

 
HACCP is a prerequisite for many large retailers to on board the product. 
Modern Meat has been in contact with several large distributors looking to 
on board the product to advance its placement in such large-scale grocery 
chains. By Modern Meat achieving HACCP certification in its new facility, it 
will allow the company to freely produce larger quantities to meet 
significant over demand for the product. 
 
The certification was given by HACCP Canada, which benchmarks to the 
standards of the World Health Organization and the CFIA, an organization 
that is dedicated to safeguarding food, animals and plants, which enhances 
the health and well-being of Canada's people, environment and economy. 
HACCP certification is a tool to help identify and control food safety 
hazards that may occur within the food business. It is also a management 
system that recognizes that a food business has developed, documented 
and implemented systems and procedures in accordance with HACCP. 
 
On November 17, 2020, Modern Meat Inc. has closed its previously 
announced acquisition of brands from JDW Distributors LLC. This 
completes the first step in the company's U.S. expansion and acquiring 
these brands from JDW will introduce a robust sales and distribution 
network. 
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JDW has been focused on selling healthy, gourmet foods for 16 years, 
starting its own line of vegan brands including the popular Snacks from the 
Sun popped potato crisps and sunflower chips and Sunsations fruit jellies, 
the last three years. JDW's focus on health and quality ingredients aligns 
with the philosophy of Modern Meat. 
 
As a result of the closing of the transaction, Modern Meat owns the 
trademarks and distribution rights to the Snacks from the Sun and 
Sunsations brands, and will continue to work JDW and its team, including 
food scientists, to support manufacturing, distribution, and future research 
and development. The total purchase price for this acquisition is $450,000 
(U.S.) payable in cash. Two hundred twenty-five thousand U.S. dollars was 
paid on closing and a further $225,000 (U.S.) is payable based on the 
achievement of staged revenue targets during the 12 months after closing. 
 

On November 18, 2020, Modern Meat Inc. has appointed Craig Wallace to the 
advisory board and as head of global acquisitions to lead the company's 
expansion outside of North America. 

 
Mr. Wallace has led the establishment of private capital funds and capital 
formation globally. Mr. Wallace has over 30 years of capital market 
experience, having held senior positions in advisory firms, investment banks 
and private equity companies, including: Clarion Capital (managing 
director), the Macquarie Group (managing director), MGPA (managing 
director and global head of capital markets) and Spearhead Capital Partners 
(chief executive officer). 
 
Mr. Wallace has spearheaded transactions totalling in excess of $8-billion 
(U.S.) and has extensive relationships with global institutional capital and 
chief executive officers of leading public and private companies globally. He 
has also sat on numerous investee-company boards and global investment 
and credit committees, in which he has overseen in excess of $20-billion 
(U.S.) in approved transactions. He led MGPA's FUM growth, taking it from 
$600-million (U.S.) to $6-billion (U.S.) (equity) in a period of three years. Mr. 
Wallace is a qualified chartered surveyor under the Finance & Investment 
Pathway and a member of the Royal Institute of Chartered Surveyors. 
 
The company further announces the issuance of 30,000 stock options priced 
at $3.05 to Mr. Wallace. 
 

On November 20, 2020, Modern Meat Inc. has entered into a co-packing 
agreement with Real Vision Foods LLC of California. The company has been 
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seeking active growth opportunities in the United States to launch its 
portfolio of plant-based meat alternative products. 

 
Real Vision is a California-based co-manufacturer with the capability of 
producing up to a wholesale value of $25-million (U.S.) worth of total Modern 
Meat products per year through its facility. Its management team has over 
100 years of experience working with companies such as at General Mills, 
Pepsi and Yum Restaurants. The principals have provided over 250 different 
stock-keeping units to retail, mass merchandise and club store supply chain, 
with branded and private-label applications in United States and Canada. 
 
Real Vision Foods also already supports national distribution of other vegan 
products, specifically specializing in fermentation of (dairy analogue) and 
meat analogue products, being one of the few industrial scale co-packers 
exclusively serving plant-based and gluten-free products. 
 
Production of Modern Meat products through Real Vision is expected to 
commence in Q1 2021. The actual amount of Modern Meat products 
produced by Real Vision will be based on demand for Modern Meat 
products in the United States through Modern Meat's retail and wholesale 
partners. Modern Meat expects the production by Real Vision will be a mix 
of its various products, including its burger, crumble, meatballs, sauces 
and other products under development. 
 
On November 26, 2020, Modern Meat Inc. will be expanding its retail 
presence as well as launching a Christmas marketing campaign on 
Vancouver Island for its line of 100-per-cent-plant-based products including 
the Modern burger, crab cakes, crumble and meatballs. 
 

Modern Meat is currently working with 30 retailers on Vancouver Island and 
will soon be expanding this base, which could eventually open an exciting 
new growth market for the company. 

 
Modern Meat will also be creating a business segment, which will run on 
Chek TV, Vancouver Island's premier channel, throughout the Christmas 
season to promote its plant-based meat alternatives. Chek TV is currently 
airing in British Columbia and nationally with affiliated networks to 
approximately six million subscribers and 15 million viewers. The outreach 
is expected to create substantial awareness to both consumers and retail 
locations. 

On November 30, 2020, Modern Meat Inc. has signed a non-binding letter of 
intent with SPQR Holdings Pty. Ltd., a distributor and co-packer based in 
Adelaide, Australia, to launch its portfolio of 100-per-cent-plant-based meat 
alternative products. 
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SPQR has an operational team with over 180 years of experience in food 
manufacturing, sales, marketing and business development. Currently, the 
company produces ready meals, pasta and protein, cakes and pastries, 
gelati, coffee, sandwiches, salads, panini, and breads, which are already 
distributed to major supermarket retailers in southern Australia, including 
IGA, Foodland, Coles and Woolworths. 

 
SPQR is a facility of approximately 21,000 square feet with a full production 
staff. SPQR will be on boarding Modern Meat into its production facility, as 
well as its distribution platform, to likely increase its distribution to major 
national grocers. As Modern Meat's sales grow, SPQR may decide to retrofit 
its existing facility to accommodate production needs. Currently, the facility 
is certified with an HACCP (hazard analysis and critical control point) and in-
house quality control and quality assurance specialist to confirm product 
consistency. 
 

2. Provide a general overview and discussion of the activities of management. 
 

Management is currently working towards expanding their business to 
other provinces, expanding their inventory and R&D on new products. 

Management has acquired two brick and mortar stores, acquired JDW 
Brands, and has entered into two separate LOI’s to expand in Australia and 
the US. 

The Company has appointed several key officers and Employees to help 
with their expansion and market control. 

The Company is looking to expanding towards the USA. 

 
3. Describe and provide details of any new products or services developed or offered. 

For resource companies, provide details of new drilling, exploration or production 
programs and acquisitions of any new properties and attach any mineral or oil and 
gas or other reports required under Ontario securities law. 
 

None. 

 
4. Describe and provide details of any products or services that were discontinued. 

For resource companies, provide details of any drilling, exploration or production 
programs that have been amended or abandoned. 
 
None. 
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5. Describe any new business relationships entered into between the Issuer, the 

Issuer’s affiliates or third parties including contracts to supply products or services, 
joint venture agreements and licensing agreements etc. State whether the 
relationship is with a Related Person of the Issuer and provide details of the 
relationship. 
 
See above. 
 

6. Describe the expiry or termination of any contracts or agreements between the 
Issuer, the Issuer’s affiliates or third parties or cancellation of any financing 
arrangements that have been previously announced. 
 
None. 

 
7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that 

occurred during the preceding month.  Provide details of the nature of the assets 
acquired or disposed of and provide details of the consideration paid or payable 
together with a schedule of payments if applicable, and of any valuation. State how 
the consideration was determined and whether the acquisition was from or the 
disposition was to a Related Person of the Issuer and provide details of the 
relationship. 
 
Refer to #1 
 
 

8. Describe the acquisition of new customers or loss of customers. 
 
Not applicable. 
 

9. Describe any new developments or effects on intangible products such as brand 
names, circulation lists, copyrights, franchises, licenses, patents, software, 
subscription lists and trade-marks. 
 
Refer to #1 
 

10. Report on any employee hirings, terminations or lay-offs with details of anticipated 
length of lay-offs. 
 
None. 

 
11. Report on any labour disputes and resolutions of those disputes if applicable. 

 
Not applicable. 
 

12. Describe and provide details of legal proceedings to which the Issuer became a 
party, including the name of the court or agency, the date instituted, the principal 
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parties to the proceedings, the nature of the claim, the amount claimed, if any, if 
the proceedings are being contested, and the present status of the proceedings. 
 
There are no legal proceedings. 
 

13. Provide details of any indebtedness incurred or repaid by the Issuer together with 
the terms of such indebtedness. 
 
None. 

 
14. Provide details of any securities issued and options or warrants granted. 

 

Security Number Issued Details of Issuance Use of Proceeds(1) 

Refer to #1    

Options 30,000 Appointment N/A 

(1) State aggregate proceeds and intended allocation of proceeds. 
 
15. Provide details of any loans to or by Related Persons. 

 
None. 
 

16. Provide details of any changes in directors, officers or committee members. 
 
Refer to #1 

 
 

17. Discuss any trends which are likely to impact the Issuer including trends in the 
Issuer’s market(s) or political/regulatory trends. 
 
The market for alternative meat products has increased over the years. The 
trend of veganism has also increased. The Company is working towards 
entering that market and using the trends to increase profitability.  
 
COVID 19 has delayed several expansion possibilities. The Company is 
working around the quarantine to provide their products to the public. The 
Company has a direct Ecommerce store to provide their product directly to 
consumers in the Lower Mainland of BC. 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly 
authorized by a resolution of the board of directors of the Issuer to sign this 
Certificate of Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer 
which has not been publicly disclosed. 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance 
with the requirements of applicable securities legislation (as such term is defined 
in National Instrument 14-101) and all Exchange Requirements (as defined in 
CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated: December 7, 2020 

                                                                        Name of Director or Senior Officer 

Tara Haddad 

          “Tara Haddad” 
 
  
CEO 
 

Issuer Details 
Name of Issuer 
Modern Meat Inc. 

For Month End 
November 2020 

Date of Report 
YY/MM/DD 
20/12/07 

Issuer Address 
1120 - 625 Howe Street 

City/Province/Postal Code 
Vancouver, B.C., V6C 2T6 

Issuer Fax No. 
N/A 

Issuer Telephone No. 
(604)395-0974 

Contact Name 
Tara Haddad 

Contact Position 
CEO 

Contact Telephone No. 
(604) 395-0974 

Contact Email Address 
Tara@themodernmeat.com 

Web Site Address 
Themodernmeat.com 

 


