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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: MODERN MEAT INC. (the “Issuer”). 

Trading Symbol: MEAT 

Number of Outstanding Listed Securities: 28,306,498 

Date: August 11, 2020 

This Monthly Progress Report must be posted before the opening of trading on the fifth 
trading day of each month.  This report is not intended to replace the Issuer’s obligation 
to separately report material information forthwith upon the information becoming known 
to management or to post the forms required by Exchange Policies.  If material 
information became known and was reported during the preceding month to which this 
report relates, this report should refer to the material information, the news release date 
and the posting date on the Exchange website. 

This report is intended to keep investors and the market informed of the Issuer’s ongoing 
business and management activities that occurred during the preceding month.  Do not 
discuss goals or future plans unless they have crystallized to the point that they are 
"material information" as defined in the Policies. The discussion in this report must be 
factual, balanced and non-promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The 
sequence of questions must not be altered nor should questions be omitted or left 
unanswered.  The answers to the items must be in narrative form.  State when the 
answer to any item is negative or not applicable to the Issuer.  The title to each 
item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 

Report on Business 
 
1. Provide a general overview and discussion of the development of the Issuer’s 

business and operations over the previous month.  Where the Issuer was inactive 
disclose this fact. 
On July 8, 2020, Modern Meat Inc. will be arranging a non-brokered private 
placement offering of up to 10 million share purchase warrants at a price of 
five cents per warrant for gross proceeds of up to $500,000. 
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Each transferrable Warrant will entitle the holder to acquire one common 
share of the Company exercisable at a price of $1.11 per Warrant and have 
an expiry of two years from the date of issuance. The Company does not 
intend to publicly list the warrants for trading on the Canadian Securities 
Exchange. Finders' fees may be paid, as allowed under Canadian Securities 
Exchange ("CSE") policies and applicable securities laws. Assuming the 
exercise of all the Warrants to be issued under the Aggregate Offering, the 
Company would realize aggregate exercise proceeds of $11,100,000. 
 
The proceeds raised from this offering will be used by the Company for 
marketing and investor relations activity, and for general working capital 
purposes. 
 
The Company announces that it has retained Awareness Consulting 
Network LLC, ("Awareness") for $100,000 (U.S.) for a term of 30 days. 
Awareness has been engaged for advisory services for increasing brand 
awareness for the Company. The Company also announces it has retained 
Green Times Consulting Ltd. ("Green") for euros325,000 (Euros) for a term 
of 60 days. Green has been engaged for native advertising and digital 
marketing services for the Company. Certain services to be provided by 
Awareness and Green are anticipated to include 'investor relations 
activities' under the policies of the CSE and applicable securities laws. The 
Company will continue to look at strategic consultants to expand 
awareness of the Company and its activities. 
 
On July 10, Modern Meat Inc. has provided a corporate update to the 
market after its first full week of trading on the Canadian Stock Exchange 
under ticker symbol MEAT. 
 
Modern Meat began R&D in June 2019 and has since developed an 
evolving portfolio of vegan products including the Modern Burger, 
Crumble, Meatball, 'Crab' Cake and sauces. The Company commenced 
production of its burger in November 2019 and has increased production 
up to 6,000lbs per week. With a simple list of real whole foods, the Modern 
Burger outranks its top competitors in natural ingredients. Nutritionally, the 
Modern Burger contains 14 grams of plant protein per 100-gram patty and 
only 6 grams of fat compared to estimated 20 grams of fat in a regular beef 
burger. 
 
"We recognized a gap in the market for nutritious and satisfying meat 
alternatives that do not contain GMO's," states Tara Haddad, CEO of 
Modern Meat. "Creating products that are truly healthy and nourishing is a 
core principle for us which is why we only use whole food ingredients free 
of preservatives, fillers and additives. We also develop our products in a 
kitchen not a lab, which really reflects the plant-based space and the 
growing movement of people who want to eat clean." 
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Since commencing production, Modern Meat has expanded distribution of 
its products to an array of restaurants and grocery retailers throughout 
Western Canada. The Company expects its growth to continue with the 
goal of increasing production capacity to meet growing demand. The 
Company is looking to secure a larger production facility in Vancouver 
where it also plans to expand its sales base. 
 
Plant-based nutrition has been experiencing incredible growth due to 
consumer's dietary restrictions, sustainability concerns and changing taste 
preferences. These shifting behaviors are influencing the food industry 
globally as witnessed by the adoption of meat alternative foods across all 
sectors, from large food manufactures to quick service restaurants. 

 
The Company also wishes to address information contained in its June 26, 
2020 news release to clarify that 2,760,000 incentive stock options issued 
in connection with the acquisition of the Company's subsidiary, Modern 
Meat Holdings, are exercisable at five cents until August 22, 2021 (and not 
August 22, 2022, as previously disclosed). 
 
On July 15, 2020, Modern Meat Inc. has partnered with Vancouver public 
relations agency, Camber Communications, to expand product and 
company awareness. 
 
"With the successful launch of our meat alternative products into food 
service and retail grocery stores across British Columbia, Canada, and our 
new e-commerce platform, a national marketing plan is the next step to 
fulfill our potential and expand our brand awareness. Engaging Camber 
Communications will enhance our company's national profile and drive 
consumer sales of all our plant-based meat products," said Tara Haddad, 
chief executive officer of Modern Meat. 
 
"We're delighted to be working with Modern Meat, a visionary B.C.-based 
company. Years of experience with some of B.C.'s top restaurants and food 
and beverage brands have made it clear to us that plant-based meat 
alternatives are more than a passing fad but will be a dominant feature of 
global food trends for decades to come. Modern Meat is particularly well 
placed to become a top player in the industry and we look forward to 
helping foster their continued growth and success," said Kate MacDougall, 
principal of Camber Communications. 
 
Specializing in lifestyle and consumer brands, Camber Communications 
has a proven record of providing results-oriented counsel through tailoring 
client-specific PR plans, identifying brand issues and opportunities, and 
developing experiential marketing and social media plans. This respected 
agency has developed creative campaigns and media events for some 
notable brands, including Lululemon, Ford, City of Vancouver and GE 
Monogram. Camber has historically delivered yielded demonstrable results 
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in outlets such as: The Globe and Mail, Toronto Star, Toronto Life, Calgary 
Herald, Edmonton Journal, The New York Times, The Wall Street Journal, 
USA Today, O The Oprah magazine, NY Magazine, Wallpaper, GQ, 
Chatelaine, FASHION, NBC's The Today Show, and BBC World News. 
 
With the goal of becoming a leader in nutritious plant-based meat 
alternatives, the proposed campaign led by Camber Communications will 
provide Modern Meat exposure to influential media outlets, both traditional 
and digital, including national TV, radio, as well as social media and 
influencer marketing. 
 
On July 17, 2020, Modern Meat Inc. will be rolling out its products into the 
frozen meat section and food service division of the popular Urban Fare 
grocery stores. Urban Fare is a subsidiary of the Overwaitea Food Group 
(OFG) which operates more than 160 stores under the banners of Save-On-
Foods, Owerwaitea Foods, Urban Fare, PriceSmart Foods, PriceSmart 
Foods International and Bulkley Valley Wholesale. OFG is owned by the 
Vancouver-based Jim Pattison Group. Urban Fare has six locations, four 
located in downtown Vancouver and one each in Calgary and Kelowna. 
 
Urban Fare will be offering all Modern Meat products specifically; Modern 
Meat Burgers, Crumble, 'Crab' Cakes and Meatballs. "As a local company, 
we are excited to partner with such a reputable and well-known food 
purveyor like Urban Fare. Having our products placed in the meat aisle as 
well as the hot cafeteria will give our company great exposure since most 
Urban Fare markets are strategically located in dense urban centers and 
feed many residents of high-rise condos and office towers," states Tara 
Haddad, CEO of Modern Meat. "As consumer preferences shift towards 
alternative proteins it is encouraging to see that retailers are including 
more nutritious plant-based options on their shelves." 
 
"We are thrilled to announce a new retail partnership with Urban Fare," said 
Cassidy McCord, Director of Sales. "Offering our products in this premiere 
retail chain provides a gateway for Modern Meat and a stamp of approval 
into the OFG verticals of over 160 stores. Obtaining shelf space in other 
OFG stores is a goal we will be focusing heavily on in the coming months." 
OFG is the largest chain headquartered in BC and the fifth largest food 
retailer by grocery sales value in Canada.* 
 
According to a survey by Dalhousie University and University of Guelph, 
the number of Canadians questioning the role of meat in their diets has 
never been higher. More than half of Canadians are willing to cut back on 
meat and 20% of the population are either limiting the amount of meat they 
eat or cutting it out entirely. ** 
 
The plant-based trend is surging, and the food service channel and 
retailers are taking notice. In addition, COVID-19 has led to a significant 
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increase in retail food sales and at home consumption. Since February, 
year-over-year growth of plant-based meat sales has greatly outstripped 
conventional meat.*** 
 
Modern Meat plans to expand its product line throughout the various Urban 
Fare locations across British Columbia and Alberta. The Modern Meat 
product line is currently available in select Urban Fare restaurant locations 
and will become available on Urban Fare retail shelves in the near future. A 
complete list of where to purchase is available on the Modern Meat 
website: www.themodernmeat.com. 
 
*(Statista, 2020 {https://www.statista.com/statistics/707809/leading-
canadian-food-retailers-by-sales-value/})**(Protein Wars and the Changing 
Canadian consumer, Charlebois, Somogyi, Music, 2018)***(Crosser, May 
2020 {https://www.gfi.org/blog-state-of-the-industry-2020}) 
 
On July 23, 2020, Modern Meat Inc. (formerly Navis Resources Corp.) has 
closed its non-brokered private placement offering consisting of 10 million 
share purchase warrants at a price of five cents per warrant for gross 
proceeds of $500,000. 
 
Each transferrable warrant will entitle the holder to acquire one common 
share of the company exercisable at a price of $1.11 per warrant and have 
an expiry of two years from the date of issuance. The warrants will not be 
publicly listed for trading on the Canadian Securities Exchange. No finders' 
fees were paid in connection with the private placement. Assuming the 
exercise of all the warrants to be issued under the aggregate offering, the 
company would realize aggregate exercise proceeds of $11.1-million. 
 
The proceeds raised from this offering will be used by the company for 
marketing and investor relations activity, and for general working capital 
purposes. The warrants, and any shares issued on the exercise of the 
warrants, are subject to a four-month hold period that extends to Nov. 24, 
2020. 
 
A director of the company purchased or acquired direction and control 
over a total of 50,000 warrants under the private placement. The placement 
to that person constitutes a related party transaction within the meaning of 
Multilateral Instrument 61-101 -- Protection of Minority Security Holders in 
Special Transactions. The company has relied on exemptions from the 
formal valuation and minority shareholder approval requirements of MI 61-
101 contained in sections 5.5(a) and 5.7(1)(a) of MI 61-101 in respect of 
related party participation in the placement as neither the fair market value 
(as determined under MI 61-101) of the subject matter of, nor the fair market 
value of the consideration for, the transaction, insofar as it involved the 
related parties, exceeded 25 per cent of the company's market 
capitalization (as determined under MI 61-101). The company will not file a 



 

 

FORM 7 – MONTHLY PROGRESS REPORT 
March 2019 

Page 6 

material change report more than 21 days prior to closing of the placement 
due to the timing of the announcement of the private placement closing. 
 
On July 24, 2020, Modern Meat Inc. has appointed Loree Khan as head of 
Canadian sales and distribution. Modern Meat has been actively searching 
and recruiting top-level executives for the position with the criteria of 
having distinguished experience in the industry and long-standing strong 
relations with possible vendors. 
 
Ms. Khan has over 13 years of experience as an executive at Mars Canada 
Inc., holding several roles as a pivotal key account manager (grocery, drug 
and new business), customer business manager, national account 
manager (food service) and direct sales manager with Mars Canada Inc. 
Mars, a multinational company and world leader in food, pet care and 
confectionery, known for its wide array of known and established 
confectionery brands, which include: Mars Bar, Snickers Bar, Skittles, Twix 
Cookie Bars, Wrigley brands and the world's single-leading candy brand, 
M&M's Chocolate Candies. Mars products can be found across Canada in 
almost every grocery/mass and convenience store plus every food service 
and retail distributor, a similar target market to Modern Meat products. 
 
Modern Meat has arranged non-brokered private placement of up to 
444,445 units of the company at a price of $4.50 unit for gross proceeds of 
$2-million. 
 
Each unit consists of one common share and one-half of one transferable 
common share purchase warrant. Each whole warrant entitles the holder 
thereof to purchase one additional common share of the company for a 
period of two years at $5.50 per common share. Each warrant is subject to 
accelerated expiry provisions, such that, if, at any time after the expiry of 
any resale restriction governing the subscribed shares, the corporation's 
common shares trade on the Canadian Securities Exchange at or above a 
volume-weighted average trading price of $6 per common share for 10 
consecutive trading days, the company may give notice to the holders that 
each warrant will expire 30 days from the date of providing such notice. All 
securities issued pursuant to the private placement are subject to a 
statutory four-month hold period pursuant to applicable securities laws of 
Canada. 
 
The proceeds raised from the offering will be used by the company for 
brand awareness of its product, investor relations activity, product 
development and for general working capital purposes. In connection with 
the offering, the company may pay a finder's fee subject to the policies of 
the CSE. The company expects to have insider participation in the offering. 
 
On July 29, 2020, Further to the news release dated July 24, 2020, Modern 
Meat Inc. has closed its first tranche of its non-brokered private placement 
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consisting of 222,223 units of the company at a price of $4.50 per unit for 
gross proceeds of $1-million. 
 
Each unit consists of one common share and one-half of one transferable 
common share purchase warrant. Each whole warrant entitles the holder 
thereof to purchase one additional common share of the company for a 
period of two years at $5.50 per common share. 
 
Each warrant is subject to accelerated expiry provisions, such that if at any 
time after the expiry of any resale restriction governing the units, the 
company's common shares trade on the Canadian Securities Exchange at 
or above a volume-weighted average trading price of $6 per common share 
for 10 consecutive trading days, the company may give notice to the 
holders that each warrant will expire 30 days from the date of providing 
such notice. All securities issued pursuant to the private placement are 
subject to a statutory four-month hold period pursuant to applicable 
securities laws of Canada. 
 
Based on demand for the private placement, the company will be 
oversubscribing the placement and will provide further details in a 
subsequent news release. 
 
The proceeds raised from the offering will be used by the company for 
brand awareness of its product, investor relations activity, product 
development, purchasing inventory and for general working capital 
purposes. 
 
On July 30, 2020, Modern Meat Inc. has sold out of its on-line one-day flash 
sale that allowed existing customers to order products presale in an effort 
to introduce its line of plant-based meat alternatives to a broad audience 
including consumers, shareholders and subsequent vendors. Modern Meat 
launched the flash sale to its e-commerce store, social media channels and 
newsletter subscribers. 
 
The product sellout was over and above the company's current retail 
standing orders and based on remaining production capacity numbers. 
 
"We are extremely pleased by the results of our flash sale and it further 
supports our belief that there is a gap in the market for nutritious meat 
alternatives," stated Tara Haddad, chief executive officer of Modern Meat. 
"For a company that is just over a year old, understandably most of this 
past year has been focused on market research, R&D and product 
development. Our retail sales have only started in the month of May and we 
have already found the demand is exceeding our expectations. We are 
confident that we will capture market share by striving to be a leader in 
producing a truly healthy 100-per-cent-plant-based alternative to traditional 
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protein sources that not only tastes fantastic, but is free of soy, gluten, 
nuts and GMOs." 
 
Increasing production capacity 
 
The company also announced that as a result of growth in accounts and 
orders across Western Canada, the company will be looking at new 
innovative ways to fill demand. To meet immediate consumer demand, the 
company is actively seeking acquisitions, partnerships and joint ventures 
that will allow the company to increase its on-line marketing and 
distribution channels to retailers. 
 
"In order to fit the scale of the market we will need to increase our 
production capabilities in the immediate future. We are exploring many 
opportunities with great diligence as it is fundamental for the company's 
prolonged growth," stated Ms. Haddad. 
 

2. Provide a general overview and discussion of the activities of management. 
 

Management is currently working towards expanding their business to 
other provinces, expanding their inventory and R&D on new products. 

 
3. Describe and provide details of any new products or services developed or offered. 

For resource companies, provide details of new drilling, exploration or production 
programs and acquisitions of any new properties and attach any mineral or oil and 
gas or other reports required under Ontario securities law. 
 

None. 

 
4. Describe and provide details of any products or services that were discontinued. 

For resource companies, provide details of any drilling, exploration or production 
programs that have been amended or abandoned. 
 
None. 
 

5. Describe any new business relationships entered into between the Issuer, the 
Issuer’s affiliates or third parties including contracts to supply products or services, 
joint venture agreements and licensing agreements etc. State whether the 
relationship is with a Related Person of the Issuer and provide details of the 
relationship. 
 
See above. 
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6. Describe the expiry or termination of any contracts or agreements between the 
Issuer, the Issuer’s affiliates or third parties or cancellation of any financing 
arrangements that have been previously announced. 
 
None. 

 
7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that 

occurred during the preceding month.  Provide details of the nature of the assets 
acquired or disposed of and provide details of the consideration paid or payable 
together with a schedule of payments if applicable, and of any valuation. State how 
the consideration was determined and whether the acquisition was from or the 
disposition was to a Related Person of the Issuer and provide details of the 
relationship. 
 
Refer to #1 
 
 

8. Describe the acquisition of new customers or loss of customers. 
 
Not applicable. 
 

9. Describe any new developments or effects on intangible products such as brand 
names, circulation lists, copyrights, franchises, licenses, patents, software, 
subscription lists and trade-marks. 
 
There were no new developments. 
 

10. Report on any employee hirings, terminations or lay-offs with details of anticipated 
length of lay-offs. 
 
None. 

 
11. Report on any labour disputes and resolutions of those disputes if applicable. 

 
Not applicable. 
 

12. Describe and provide details of legal proceedings to which the Issuer became a 
party, including the name of the court or agency, the date instituted, the principal 
parties to the proceedings, the nature of the claim, the amount claimed, if any, if 
the proceedings are being contested, and the present status of the proceedings. 
 
There are no legal proceedings. 
 

13. Provide details of any indebtedness incurred or repaid by the Issuer together with 
the terms of such indebtedness. 
 
None. 
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14. Provide details of any securities issued and options or warrants granted. 

 

Security Number Issued Details of Issuance Use of Proceeds(1) 

Refer to #1    

(1) State aggregate proceeds and intended allocation of proceeds. 
 
15. Provide details of any loans to or by Related Persons. 

 
None. 
 

16. Provide details of any changes in directors, officers or committee members. 
 
Refer to #1 

 
 

17. Discuss any trends which are likely to impact the Issuer including trends in the 
Issuer’s market(s) or political/regulatory trends. 
 
The market for alternative meat products has increased over the years. The 
trend of veganism has also increased. The Company is working towards 
entering that market and using the trends to increase profitability.  
 
COVID 19 has delayed several expansion possibilities. The Company is 
working around the quarantine to provide their products to the public. 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly 
authorized by a resolution of the board of directors of the Issuer to sign this 
Certificate of Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer 
which has not been publicly disclosed. 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance 
with the requirements of applicable securities legislation (as such term is defined 
in National Instrument 14-101) and all Exchange Requirements (as defined in 
CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated: August 11, 2020 

                                                                        Name of Director or Senior Officer 

Tara Haddad 

          “Tara Haddad” 
 
  
CEO 
 

Issuer Details 
Name of Issuer 
Modern Meat Inc. 

For Month End 
July 2020 

Date of Report 
YY/MM/DD 
20/08/11 

Issuer Address 
1120 - 625 Howe Street 

City/Province/Postal Code 
Vancouver, B.C., V6C 2T6 

Issuer Fax No. 
N/A 

Issuer Telephone No. 
(604)395-0974 

Contact Name 
Tara Hadad 

Contact Position 
CEO 

Contact Telephone No. 
(604) 395-0974 

Contact Email Address 
Tara@themodernmeat.com 

Web Site Address 
Themodernmeat.com 

 


