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FIELD + FARMER Caramelized Onion Dip Wins Good Housekeeping 2022 Healthy Snack Award 

 
CAROL STREAM, IL / ACCESSWIRE / July 19, 2022 – FIELD + FARMER (a Fresh Factory B.C. Ltd. (CSE:FRSH) (FRA:Q4Z) 
(“The Fresh Factory”) company) is excited to announce that its Caramelized Onion Party Dip has won the Good 
Housekeeping 2022 Healthy Snack Award for Best Creamy Dip selected for its flavor and healthfulness. The fresh, 
clean, plant-based dip is made using real produce and fresh ingredients, including cannellini beans sourced from a 
sixth-generation family farm in Michigan. 
 
“We are excited that FIELD + FARMER Caramelized Onion Party Dip has been named a Good Housekeeping 2022 
Healthy Snack Award Winner,” said Isabella Chia, Executive Vice President and Managing Director of the FIELD + 
FARMER brand. “Consumers are seeking out fresh, better-for-you, clean-label premium dips that taste great, like 
our snackable Caramelized Onion Dip. This dip category is showing strong growth at an impressive rate of 23% vs. 
last year, 77% higher than the growth of dips overall. 1” 

 
FIELD + FARMER Caramelized Onion Party Dip is an exciting take on traditional French Onion dip: 
 

● Made with rich, roasted onions and cannellini beans sourced from Carlson-Arbogast Farms, a sixth-
generation family farm in Michigan 

● Made with real food — you recognize and can pronounce all the ingredients 
● No gums or preservatives 
● Top 9 allergen-free and gluten-free 
● Non-GMO Project-verified 

 
FIELD + FARMER’s Caramelized Onion Party Dip is available at participating Whole Foods Markets, Fresh Thyme, 

and Mariano's, a Midwestern division of Kroger. 
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About The Fresh Factory B.C. Ltd. 
The Fresh Factory is a vertically integrated company focused on accelerating the growth of the fresh, clean-label, 
plant-based food and beverage brands of tomorrow. The Fresh Factory owns or partners with emerging brands in 
the plant-based space to develop, manufacture, and sell products made from fresh produce and recognizable 
ingredients. It operates from its centrally located manufacturing facility near Chicago, serving customers across the 
US. As a public-benefits corporation, The Fresh Factory is ESG-focused, driven to make a lighter, greener impact on 
the environment and a stronger, positive impact on local communities and the food system as a whole. Learn more 
about The Fresh Factory at www.thefreshfactory.co and find The Fresh Factory on social media at: Instagram, Twitter 
and LinkedIn. To receive news and updates about The Fresh Factory, sign up for the newsletter at 
www.thefreshfactory.co. 
 
About FIELD + FARMER 
Founded in 2017, FIELD + FARMER (wholly owned by The Fresh Factory) partners with small farms to deliver fresh 
dressings, dips, bars, and juices made with clean ingredients. Their mission is to re-create craveworthy mainstream 
flavors with real ingredients and no junk (no chemicals, no preservatives)—what they call big flavor from small farms. 
Not only do they source from farmers they know and trust, they routinely donate to organizations that support small 
farmers. Learn more about FIELD + FARMER at www.fieldandfarmer.co or follow them on Instagram, LinkedIn, 
TikTok, Facebook, and Twitter. 
 
Contacts 
 
Bill Besenhofer  
CEO and Co-Founder  
1-877-495-1638 
info@thefreshfactory.co 

 
Alyssa Barry 
Media and Investor Relations 
1-877-495-1638 
healthyinvestors@thefreshfactory.co 
 
1 Source: Nielsen Total USxAOC, L52W ending June 18, 2022 
 
This news release contains "forward-looking statements" or "forward-looking information" (collectively referred to 
hereafter as "forward-looking statements") within the meaning of applicable Canadian securities legislation. All 
statements that address activities, events, or developments that Fresh Factory B.C. Ltd. (“Company”) expects or 
anticipates will, or may, occur in the future, including statements about Company's new product offerings, its ability 
to execute on its goals, the timing pertaining to these goals and receipt of applicable consents and approvals, and 
Company's business prospects, future trends, plans and strategies. In some cases, forward looking statements are 
preceded by, followed by, or include words such as "may", "will," "would", "could", "should", "believes", "estimates", 
"projects", "potential", "expects", "plans", "intends", "proposes", "anticipates", "targeted", "continues", "forecasts", 
"designed", "goal", "anticipate" or the negative of those words or other similar or comparable words. Although the 
management of the Company believes that the assumptions made and the expectations represented by such 
statements are reasonable, there can be no assurance that a forward-looking statement herein will prove to be 
accurate. Forward-looking statements involve known and unknown risks, uncertainties, and other factors which may 
cause the actual results, performance, or achievements of Company to be materially different from any future results, 
performance, or achievements expressed or implied by such forward-looking statements. Although management of 
the Company has attempted to identify important factors that could cause actual results to differ materially from 
those contained in forward-looking information, there may be other factors that cause results not to be as 
anticipated, estimated, or intended. Risks and uncertainties applicable to the Company, as well as trends identified 
by the Company affecting its industry can be found in the final long form prospectus of the Company dated November 
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10, 2021, and the Company's continuous disclosure record available on SEDAR at www.sedar.com. Such cautionary 
statements qualify all forward-looking statements made in this news release. The Company undertakes no obligation 
to update or revise any forward-looking statements, whether as a result of new information, future events, or 
otherwise, except as required by applicable law. 
 
 
 
 
 
 


