For Immediate Release

PRESSLAND EXTENDS PARTNERSHIP WITH STUDY HALL,
FAST-GROWING ONLINE COMMUNITY OF
GLOBAL MEDIA PROFESSIONALS
Partnership Strengthens Pressland’s Reach and Reputation
Among Influential Writers, Journalists and Editors

VANCOUVER, BC, CANADA (April 15, 2019) – Pressland (pressland.com), a wholly owned
subsidiary of Codebase Ventures Inc. ("Codebase" or the "Company") (CSE: CODE - FSE: C5B –
OTCQB: BKLLF), today announced the extension of its partnership with Study Hall
(studyhall.xyz), a global online community of more than 2,000 journalists offering resources,
news, analysis and original reporting to its highly engaged members. The collaboration allows
Pressland and Study Hall to leverage their respective expertise to strengthen their missions to
support trust and transparency in the media.
The partnership will increase industry awareness of Pressland’s mission to fight fake news and
misinformation with its unique data management platform. As part of the arrangement,
Pressland will continue to recruit Study Hall members to write for its News-to-Table publication.
Plans to stage co-branded events for Study Hall members are underway.
Study Hall was founded in 2015 in Brooklyn by Kyle Chayka and Enav Moskowitz to promote
community and collaboration in the media industry. Chayka and Moskowitz, both working
journalists, recognized the need for greater communication, cooperation and transparency
between freelance journalists, especially those just starting their careers. The organization
provides paid access to email newsletters, networking tools, contact databases, private chat
rooms and industry intelligence.
“I’m in awe of Study Hall’s founders,” said Jeff Koyen, Codebase’s Chief Strategy Officer. “In just
four years, they’ve built the most exciting online community of media professionals. Their
members are among the most well-informed and highly engaged journalists I’ve ever known,
and we look forward to connecting with more of them.”
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Pressland is building a data management platform that fights the spread of misinformation by
using artificial intelligence (AI) and natural language processing (NLP) to analyze around-theclock global news output. Founded by Koyen, also a working journalist, Pressland is designed to
promote and protect the interests of media professionals as they work to reclaim the public’s
trust.
“We’ve seen how technology can negatively impact journalism,” said Chayka. “But Pressland
was founded by journalists, for journalists, and our members have consistently complimented
their editorial process and willingness to collaborate. We’re very excited to continue the
partnership as we both grow.”
Pressland is led by Codebase’s Koyen, a veteran media executive, serial entrepreneur and
award-winning journalist. He has worked for The New York Times, The Guardian, Wired, Crain’s
New York, Adweek and many others. The company is based in Brooklyn; team members are
distributed globally from Belgrade to Vancouver. Pressland also publishes News-to-Table
(newstotable.com), a digital magazine dedicated to issues of media trust and transparency.

About Codebase Ventures Inc.
Codebase Ventures Inc. is a small, hands-on team of financial and technology experts who
invest early in great ideas. We operate from the understanding that technology is always
evolving, bringing early opportunities for strategic investments that can deliver the exponential
returns to our shareholders. We seek out and empower the innovators who are building
tomorrow’s standards with platforms and protocols, not just products. We invest early, support
our founders, take their ideas to market and work tirelessly to help them realize their vision.
For further information, please contact:

Brian Keane, Director
Investor Relations
Telephone: 1 (778) 806-5150 - TOLL FREE (877) 806-CODE (2633)
E-mail: IR@codebase.ventures
Forward Looking Statements
Certain information set forth in this news release may contain forward-looking statements that involve
substantial known and unknown risks and uncertainties. All statements other than statements of
historical fact are forward-looking statements, including, without limitation, statements regarding future
financial position, business strategy, use of proceeds, corporate vision, proposed acquisitions,
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partnerships, joint-ventures and strategic alliances and co-operations, budgets, cost and plans and
objectives of or involving the Company. Such forward-looking information reflects management's
current beliefs and is based on information currently available to management. Often, but not always,
forward-looking statements can be identified by the use of words such as "plans", "expects", "is
expected", "budget", "scheduled", "estimates", "forecasts", "predicts", "intends", "targets", "aims",
"anticipates" or "believes" or variations (including negative variations) of such words and phrases or
may be identified by statements to the effect that certain actions "may", "could", "should", "would",
"might" or "will" be taken, occur or be achieved. A number of known and unknown risks, uncertainties
and other factors may cause the actual results or performance to materially differ from any future
results or performance expressed or implied by the forward-looking information. These forward-looking
statements are subject to numerous risks and uncertainties, certain of which are beyond the control of
the Company including, but not limited to, the impact of general economic conditions, industry
conditions and dependence upon regulatory approvals. Readers are cautioned that the assumptions
used in the preparation of such information, although considered reasonable at the time of preparation,
may prove to be imprecise and, as such, undue reliance should not be placed on forward-looking
statements. The Company does not assume any obligation to update or revise its forward-looking
statements, whether as a result of new information, future events, or otherwise, except as required by
securities laws.
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