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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of CNSX Issuer: FANDOM SPORTS MEDIA CORP. (the “Issuer” or “FANDOM 
SPORTS” or the “Company”). 

Trading Symbol: FDM 

Number of Outstanding Listed Securities     136,715,836 

Date August 7, 2018 

This Monthly Progress Report must be posted before the opening of trading on the fifth 
trading day of each month.  This report is not intended to replace the Issuer’s obligation 
to separately report material information forthwith upon the information becoming 
known to management or to post the forms required by the CNSX Policies.  If material 
information became known and was reported during the preceding month to which this 
report relates, this report should refer to the material information, the news release date 
and the posting date on the CNSX.ca website. 

This report is intended to keep investors and the market informed of the Issuer’s 
ongoing business and management activities that occurred during the preceding 
month.  Do not discuss goals or future plans unless they have crystallized to the point 
that they are "material information" as defined in the CNSX Policies. The discussion in 
this report must be factual, balanced and non-promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The sequence of 
questions must not be altered nor should questions be omitted or left unanswered.  The 
answers to the items must be in narrative form.  State when the answer to any item is 
negative or not applicable to the Issuer.  The title to each item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – 
Interpretation and General Provisions. 

1. Provide a general overview and discussion of the development of the Issuer’s business 
and operations over the previous month.  Where the Issuer was inactive disclose this 
fact. 
Report on Business 
 
Overview 

Fandom Sports Media Corp. (CSE: FDM) (OTC: FDMSF) (FRANKFURT: TQ42) is a sports 
entertainment and gaming company “Hell Bent” on finding and creating the best sports 
content. FANDOM SPORTS allows passionate fans to unleash their primal sports passions 
by engaging with other fans, cheering for their favorite teams, players and jeering their 
opponents.  
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Management continues to actively build on the developments and progress made previously. 

 
Highlights 

• Revolutionary blockchain-based sports entertainment platform targets global market 
• App scalable through its backend infrastructure to support commercial growth, global reach 

and potential third-party fiat currency sports gaming settlement 
• Apps will be available on both Android and iPhone during Q4 2018 
• Worldwide gaming is forecasted to rise to more than $144 billion by 2018; online gaming is 

pegged to reach nearly $60 billion by 2020, according to NewZoo.com   
•  Blockchain platform partnership with HHS Technology Group enables global reach and 

telecom-grade platform maintenance and operations 
• Global technology providers range from blue-chip companies like IBM, Google, Amazon and 

Facebook all the way to cutting edge start-up companies covering interactive video players 
and Augmented Reality solutions.  

• In-house technology team and game studio for eSports will further strengthen FANDOM 
SPORTS’ operations 

• Multiple, partnership-based revenue streams maximize sports fan-focused meta data and 
provide income opportunity across advertising, brand sponsorship, curated content and 
white-label app options on the blockchain sports entertainment platform 

• Strong management team with track record in successful business development, best-in-
class design team that previously built NBA and NASCAR apps, and digital marketing 
specialists that apply hyper-targeting data analytics and techniques 
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The Company issued five (5) press releases during the month of July, 2018. 
 
(A) FANDOM SPORTS fuels MLB All Star Fandom! 
 
Vancouver, British Columbia – July 09, 2018, FANDOM SPORTS Media Corp. (CSE: FDM) 
(OTC: FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”) will make its 
presence known at the most exciting baseball game of the year, the MLB All Star Game in 
Washington DC on July 17th. 
 
FANDOM SPORTS’ fanbassadors will mingle with fans at and around the stadium, handing 
out FANDOM swag and introducing the sports fans to the ultimate Sports App for MLB fandom, 
the FANDOM SPORTS app! 
 
A treasure hunt to find strategically placed FANDOM SPORTS magnets will take place 
simultaneously and winners will win tickets to the MLB game of their choice! The treasure hunt 
will be announced on the FANDOM SPORTS app 48 hours prior to the All Star Game and 
clues will be published on the app on the day of the game. 
 
About FANDOM SPORTS: 
 
“Pick A Fight. Talk Trash. Get Rewarded.” 

FANDOM SPORTS Media is an entertainment company that aggregates, curates and 
produces unique fan-focused content. 

The FANDOM SPORTS App is the Company’s core product, which is the ultimate destination 
for unfiltered raw sports talk. The app allows passionate sports fans to unleash their primal 
sports passions, pick fights and earn rewards.  

Download the app and bring your crew. Talking trash is better with friends. The more you invite, 
the more in-app virtual currency FANCOINS you can earn. 

 
 
(B) FANDOM SPORTS Celebrates “Superfandom” during World Cup 
–-#WearYourColors Campaign Brings Body Art to a Whole New Level –  
 
Vancouver, Canada – July 17, 2018, FANDOM SPORTS Media Corp. (CSE: FDM) (OTC: 
FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”)  – FANDOM 
SPORTS, the new sports app that aggregates, curates, and produces fan-focused content, 
concluded its four-week interactive campaign this week.  The 
#WearYourColors campaign celebrated and rewarded fans who 
showcased their passion for soccer with expressive tattoos, body 
paint or colorful comments.  The campaign, which coincided with 
the largest sporting event in the World, The FIFA World Cup, 
watched by nearly half of the world’s population, apprx. 3.4 billion 
people, helped spark a sizeable uptick across Fandom Sports’ 
social channels in terms of downloads, likes and engagement.  
Since inception of the campaign, the social element achieved 
more than 600,000 impressions, and Fandom’s Instagram 
account saw a 410% increase in followers.  
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On behalf of Fandom Sports, Brazilian “Superfan” Mauricio traveled to Saint Petersburg and 
was on site throughout the World Cup activities to showcase his incredible Flamengo soccer 
team tattoo on the front and back of his torso.  His unrivaled devotion to his club helped spawn 
the concept of the #WearYourColors campaign.  While in Saint Petersburg, Mauricio watched 
his beloved Brazil take on Costa Rica in a thrilling 2-0 victory.  During his time in Russia, 
Mauricio gained international notoriety after taking hundreds of photos with fans from around 
the world and being interviewed by news outlets from Finland, France, Denmark, Egypt, and 
Mexico.   
 
To engage in the #WearYourColors campaign, passionate fans were able to submit photos of 
themselves showcasing their team-inspired tattoo or body art or comment on existing World 
Cup content, with a chance to win unique prizes and tickets to soccer events throughout the 
year.  
 
Fandom Sports plans to continue being at the forefront of fan-centered content, innovation, 
and real-life experiences, and will be continuing the trend of creating once-in-a-lifetime fan 
experiences for years to come, globally, across all live sports. 
 
Commercially launched in October 2017, FANDOM SPORTS taps into the primal, unfiltered 
passion of sports fans by providing an interactive social media platform delivered through a 
mobile app.  The FANDOM SPORTS App, which is free and currently available to all Android 
users on the Google Play store, engages sports enthusiasts with real-time, interactive content 
that offers bragging rights and real-life rewards.  Sports addicts on Androids appreciate the 
app that allows fans to pick a fight or create their own, and rule over others as they trash talk 
their way to victory. 
 
Follow FANDOM SPORTS at instagram.com/fandomsportsapp or @FandomSportsApp on 
Twitter.  
 
About FANDOM SPORTS: 
“Pick A Fight. Talk Trash. Get Rewarded.” 
 
FANDOM SPORTS Media is an entertainment company that aggregates, curates and 
produces unique fan-focused content.  The FANDOM SPORTS App is the Company’s core 
product, which is the ultimate destination for unfiltered raw sports talk. The app allows 
passionate sports fans to unleash their primal sports passions, pick fights and earn rewards.  
 
Download the app and bring your crew. Talking trash is better with friends. The more you invite, 
the more in-app virtual currency FANCOINS you can earn. 
 
For additional Information about the campaign, please contact: 
Jon Schneider:  jons@leverageagency.com 
FANDOM SPORTS:  info@fandomsports.net 
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(C) Mutual Agreement between FANDOM SPORTS and Lumina Global Partners; Allen Ezer 
steps down as a Director and COO of the Company. 
 
Vancouver, British Columbia – July 20, 2018, FANDOM SPORTS Media (CSE: FDM) (OTC: 
FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”) has accepted the 
resignation of COO and director, Mr. Allen Ezer and in conjunction with Mr. Ezer’s resignation, 
has terminated the Services Agreement with Lumina Global Partners Inc., a company wholly 
owned by Mr. Ezer.  The Company wishes Mr. Ezer all the best in his future endeavors and 
thanks him for his many contributions over the past year.  The Company has commenced 
recruitment to fill the vacancy created and will announce a replacement in the near future. 
 
About FANDOM SPORTS: 
“Pick A Fight. Talk Trash. Get Rewarded.” 
 
FANDOM SPORTS Media is an entertainment company that aggregates, curates and 
produces unique fan-focused content. 
The FANDOM SPORTS App is the Company’s core product, which is the ultimate destination 
for unfiltered raw sports talk. The app allows passionate sports fans to unleash their primal 
sports passions, pick fights and earn rewards. 
 
Download the app and bring your crew. Talking trash is better with friends. The more you invite, 
the more in-app virtual currency FanCoins you can earn. 
 
For additional Information: 
Sales & Partnerships 
Email: info@fandomsports.net   
 
Follow FANDOM SPORTS at instagram.com/fandomsportsapp or @FandomSportsCo on 
Twitter.  
 
You may also visit the Company’s website at www.fandomsports.net  
 
 
(D) FANDOM SPORTS Commences Strategic Expansion into Asian Markets Through 
Agreement with LehmanBush 
 
Vancouver, British Columbia – July 23, 2018 – FANDOM SPORTS Media (CSE: FDM) (OTC: 
FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”) announces it has 
signed a two-year agreement with LehmanBush, consulting and investment advisory firm 
headquartered in Beijing, China. The agreement is designed to focus on strategic sports 
entertainment partner selection and expansion-related resourcing.  LehmanBush’s role will be 
to craft and source various market entry opportunities in consultation with the FANDOM 
SPORTS senior management team and to identify and select potential strategic partners 
throughout mainland China for business and corporate development purposes. This regional 
expansion is based on the previously announced global Blockchain based sports 
entertainment Platform that FANDOM SPORTS will launch during Q4 2018. 
 
Henri Holm, CEO and president of FANDOM SPORTS, stated, “I am very excited to have 
engaged LehmanBush to assist with our strategic expansion into the Asian markets.  
LehmanBush brings a wealth of experience and key contacts in Asia and will assist with our 
global expansion and continuing enhancement of shareholder value.”  
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LehmanBush is a China-based investment and project management consulting firm with 
international operations across Asia, the United States and Europe. Founded by Edward 
Lehman and Neil Bush in 2001, the company provides cross-border and domestic transaction 
advice to leading multinational corporations, high-net-worth individuals, state-owned 
enterprises, early-stage companies and emerging multinational corporations. 
 
About FANDOM SPORTS: 
“Pick A Fight. Talk Trash. Get Rewarded.” 
 
FANDOM SPORTS Media is an entertainment company that aggregates, curates and 
produces unique fan-focused content. 
 
The FANDOM SPORTS App is the Company’s core product, which is the ultimate destination 
for unfiltered raw sports talk. The app allows passionate sports fans to unleash their primal 
sports passions, pick fights and earn rewards. 
Download the app and bring your crew. Talking trash is better with friends. The more you invite, 
the more in-app virtual currency FanCoins you can earn. 
 
For additional Information: 
Sales & Partnerships 
Email: info@fandomsports.net   
 
Follow FANDOM SPORTS at instagram.com/fandomsportsapp or @FandomSportsCo on 
Twitter.  
 
You may also visit the Company’s website at www.fandomsports.net  
 
About LEHMAN BUSH 
LehmanBush, along with sister firm Lehman, Lee, and Xu, offers a full range of professional 
services from legal and accounting to consulting and investment advisory. The firm’s 
investment focus is centered around the emerging technology sectors of big data, internet of 
things, artificial intelligence, machine learning, blockchain protocols, and digital assets, with 
more traditional sectors including healthcare, entertainment, and real estate. 
 
LehmanBush is headquartered in Beijing, Shanghai, Hong Kong, and Ulaanbaatar, with 
satellites offices throughout the Asia Pacific. 
 
You may also visit the company’s website at http://www.lehmanbush.com/ 
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(E) FANDOM SPORTS Unleashes New Campaign to Reward Football Superfans Just in Time 
for 2018 Season Kickoff 
 
Vancouver, British Columbia – July 31, 2018 – FANDOM SPORTS Media Corp. (CSE: FDM) 
(OTC: FDMSF) (FRANKFURT: TQ42) (“FANDOM SPORTS” or the “Company”), creator of 
FANDOM SPORTS, the new app that aggregates, curates and produces fan-focused content, 
today announced an interactive campaign called #FSBG (FANDOM SPORTS BIG GAME) to 
identify and reward epically passionate football fans.   
 
The campaign will kick off to coincide with the 2018 NFL season.  
 
THE Big Game. ONCE in a lifetime experience. ONE lucky fan. Could it be you?  
 
FANDOM SPORTS will award tickets to the biggest football game of the year for the most 
enthusiastic superfan who can prove their NFL fandom on the FANDOM SPORTS app 
throughout the season. 
 
As part of the #FSBG campaign, FANDOM SPORTS app users can “talk trash” about fights 
posted with other superfans, and the most active and creative trash talker will be awarded two 
tickets to the big game! The winner will be chosen through a highly monitored voting system. 
 
Just like FANDOM SPORTS’ most recent #WEARYOURCOLORS campaign, which sent one 
lucky soccer fan to FIFA World Cup, this campaign is sure to wow every NFL fan who has ever 
wanted to go to the biggest game of the year!  
View the #ROADTOFANDOMWORLDCUP here. Could YOU be next? 
https://youtu.be/kwmqO-K589E 
 
Commercially launched in October 2017, FANDOM SPORTS taps into the primal and 
unfiltered passion of sports fans by providing an interactive social media platform delivered 
through a mobile app.  The FANDOM SPORTS app, which is free and currently available to all 
Android users on the Google Play store, engages sports enthusiasts with real-time, interactive 
content that offers bragging rights and real-life rewards. Sports addicts on Androids appreciate 
the app, which allows fans to pick a fight or create their own and rule over others as they trash 
talk their way to victory! 
 
Follow FANDOM SPORTS at instagram.com/fandomsportsapp or @FandomSportsApp on 
Twitter.  Android users can download the FANDOM SPORTS App from Google Play, register. 
Now you can Pick A Fight. Talk Trash. Get Rewarded! 
 
About FANDOM SPORTS: 
 
“Pick A Fight. Talk Trash. Get Rewarded.” 
 
FANDOM SPORTS Media is an entertainment company that aggregates, curates and 
produces unique fan-focused content. 
 
The FANDOM SPORTS App is the Company’s core product, which is the ultimate destination 
for unfiltered raw sports talk. The app allows passionate sports fans to unleash their primal 
sports passions, pick fights and earn rewards.  
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Download the app and bring your crew. Talking trash is better with friends. The more you invite, 
the more in-app virtual currency FANCOINS you can earn. 
 
For additional Information about the campaign, please contact: 
FANDOM SPORTS:  info@fandomsports.net 
 
Investor Relations 
Tel: (647) 236-4895 
 
Or 
 
Sales & Partnerships 
Email: info@fandomsports.net   
 
You may also visit the Company’s website: www.fandomsports.net 
 

2. Provide a general overview and discussion of the activities of management. 
 
FANDOM SPORTS: The Brand 

FANDOM SPORTS exists to allow sports fans to unleash their primal sports passions, to 
express their adoration for their teams and players, as well as their deep scorn for their 
opponents. 

Building on the success of its current, 2015 designed, FANDOM Sports App, the company is 
phasing out systematically the legacy product and will launch an enhanced IBM Blockchain 
Platform accompanied by a new iOS and Android sports app in the fourth quarter of 2018. 
This core mobile product - the FANDOM SPORTS App – taps into the passion of sports fans 
around the world, bringing “trash talk” to a new level. 

Currently in development with HHS Tech Group and overseen by IBM, the new platform will 
give FANDOM the flexibility to expand into new global markets by tailoring a shell app, based 
on demand, to that specific market. While the shell app will look and perform the same 
globally, it will produce new results depending on the user’s geographic location. For 
example, a FANDOM Sports App user in China may not be as interested in the NFL, NBA or 
NHL like a North American market. Instead, their interests could be in eSports and sports 
leagues native to their country. 
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3. Describe and provide details of any new products or services developed or offered. For 
resource companies, provide details of new drilling, exploration or production 
programs and acquisitions of any new properties and attach any mineral or oil and gas 
or other reports required under Ontario securities law. 
 
FANDOM SPORTS App is the ultimate destination for die-hard sports fans. The app enables 
users to follow their favorite live-action and fantasy teams and players, as well as test their 
sports knowledge and track viral sports highlights. During Online and live sporting events, 
professional athletes, commentators and users can engage and debate. It provides a place 
for fans to connect and square off in real-time with raw, authentic sports debates.  
Users are able to log in, celebrate and commiserate with like-minded fans or debate the 
enemy. The FANDOM SPORTS app currently targets major sports, including football, 
basketball, baseball and hockey, with future global expansion based on demand and market 
expansion plans. FANDOM SPORTS’ mighty live sports metadata provider is the 
Sportsradar. 

The app’s FanFights feature allows sports fans to engage other users and unleash raw 
opinions, predictions and uncensored debates. Application-use is further driven when sports 
lovers can keep up with their favorite teams and players, trash talk, invite friends to “Pick a 
Fight” to win virtual currency and experience points status. Describe and provide details of 
any products or services that were discontinued. For resource companies, provide details of 
any drilling, exploration or production programs that have been amended or abandoned. 

 
4. Describe any new business relationships entered into between the Issuer, the Issuer’s 

affiliates or third parties including contracts to supply products or services, joint 
venture agreements and licensing agreements etc. State whether the relationship is with 
a Related Person of the Issuer and provide details of the relationship. 

During the month of July 2018, the Company maintained its short term Arms Length 
Licensing and/or Services contracts with certain art and app design services providers as 
well as App management & testing providers.  These contracts are short term and may be 
renewed by mutual consent.   The Company continues its engagement with NetWorkWire, a 
premier news distribution company and has engaged Mr. Eric Bau on a part time basis to 
oversee Corporate Communications.   

On July 23, 2018, the Company signed a two-year agreement with LehmanBush, consulting 
and investment advisory firm headquartered in Beijing, China. The agreement is designed to 
focus on strategic sports entertainment partner selection and expansion-related resourcing.  
LehmanBush’s role will be to craft and source various market entry opportunities in 
consultation with the FANDOM SPORTS senior management team and to identify and select 
potential strategic partners throughout mainland China for business and corporate 
development purposes. This regional expansion is based on the previously announced global 
Blockchain based sports entertainment Platform that FANDOM SPORTS will launch during 
Q4 2018. 
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5. Describe the expiry or termination of any contracts or agreements between the Issuer, 
the Issuer’s affiliates or third parties or cancellation of any financing arrangements that 
have been previously announced. 
 
On July 20, 2018 the Company announced that its agreement with Lumina Global Partners 
was terminated by mutual consent.  In addition, the principal of Lumina, Mr. Allen Ezer, 
resigned from his positions with the Company due to unforeseen personal reasons.  The 
Company wishes Mr. Ezer all the best in his future endeavours. 
 

6. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that 
occurred during the preceding month.  Provide details of the nature of the assets 
acquired or disposed of and provide details of the consideration paid or payable 
together with a schedule of payments if applicable, and of any valuation. State how the 
consideration was determined and whether the acquisition was from or the disposition 
was to a Related Person of the Issuer and provide details of the relationship. 
The Company completed on July 27, 2018 incorporation of a new Finnish Subsidiary namely, 
FANDOM SPORTS OY, with an initial capital of 10,000 Euros.  
 

7. Describe the acquisition of new customers or loss of customers. 
 
Gamification and User retention 

Functionality of the FANDOM SPORTS App enables users to engage in sports debates that 
have definite resolution from live games. The company is implementing strategies 
extensively used in the mobile gaming industry to attract its users in continued engagement 
with the FANDOM SPORTS App. Within the application environment, users become invested 
as “players” to build their profile (“Player Card”) while competing for rewards and prestige.  

The app further engages players with a unique in-game virtual currency. Not intended for use 
in real-world gambling, the virtual currency holds in-app value. With the in-app currency, fans 
are able to create their own “FANFIGHTS,” “Pick a Fight,” and debate the outcome of 
arguments. Users are provided a fixed amount of app currency upon initial sign up. As the 
user contributes and engages with other fans, they accumulate more virtual currency 
FANCOIN, as well as a higher experience on the platform.  

Within the application in Q4, users in certain regions can make in-app purchases to speed up 
their gaming experience, as well as “Pick A Fight” for prizes, in-game items and potentially 
live sporting events. 

8. Describe any new developments or effects on intangible products such as brand names, 
circulation lists, copyrights, franchises, licenses, patents, software, subscription lists 
and trade-marks. 

Android holds approximately 85% of the market share. As the Company is moving into 
development of a wider reaching Android platform, while concurrently fine-tuning and 
polishing the existing argument engine, this opportunity opens up previously unattainable key 
demographics for FANDOM SPORTS Media Corp.   
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9. Report on any employee hirings, terminations or lay-offs with details of anticipated 
length of lay-offs. 

The Company engages non-management consultants from time to time on a short term basis 
with the exception of its key personnel and management team. 

10. Report on any labour disputes and resolutions of those disputes if applicable. 
None. 

11. Describe and provide details of legal proceedings to which the Issuer became a party, 
including the name of the court or agency, the date instituted, the principal parties to 
the proceedings, the nature of the claim, the amount claimed, if any, if the proceedings 
are being contested, and the present status of the proceedings. 
None. 

12. Provide details of any indebtedness incurred or repaid by the Issuer together with the 
terms of such indebtedness. 
 
None. 
 
The Issuer in its normal course of business activities, may accumulate indebtedness from 
time to time in the form of fees for services, signing bonuses and management fees, as is 
regularly reported in the Issuer’s financial statements. 
 

13. Provide details of any securities issued and options or warrants granted. 

Securities Issued:  

No securities of the Company were issued during the month of July, 2018.  However the 
Company granted the following stock options. 
 

Security Number Issued Details of 
Issuance 

Use of 
Proceeds 

Stock Options to 
various consultants 

1,255,000  
@ $0.09 

July 5, 2018 N/A 

Stock Options to 
various consultants 

1,375,000  
@ $0.095 

July 26, 2018 N/A 

Common Shares NIL N/A N/A 
Warrants NIL N/A N/A 

14. Provide details of any loans to or by Related Persons. 
None.  

15. Provide details of any changes in directors, officers or committee members. 
Mr. Allen Ezer resigned as a director on July 18, 2018.  The Company is not considering 
replacement. New role for Chief Of Digital Operations or COO, Digital candidate search has 
started and company predicts that the role will soon be filled. 
 

16. Discuss any trends which are likely to impact the Issuer including trends in the Issuer’s 
market(s) or political/regulatory trends.  
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The increasing demand for live-streamed content is playing a significant role in the growth of 
sports apps. But rather than compete for dollars, it’s about competing for user’s time. 
Engagement is the currency, and mobile presents an unparalleled opportunity to gain 
granular insights into consumer preferences and engagement habits, something traditional 
media has yet to achieve.  
 
FANDOM Sports is establishing routes to take advantage of strong growth of mobile gaming 
and mobile games. The worldwide gaming market is forecast to rise to $137.9 billion in 2018, 
according to Newzoo.  

Worldwide gaming is forecasted to rise to US $144.31 billion by 2018. In 2015, the online 
gaming market had a volume of US $37.91 billion, and this figure was forecasted to increase 
to US $59.79 billion in 2020. In 2015, the online gaming gross win accounted for 10 percent 
of the total gaming gross win, and this was forecasted to increase to 14 percent in 2020. 

Within this space, the FANDOM SPORTS App is the ultimate destination for die-hard sports 
fans to dive deeper. The app provides engaging and authentic real-time interactive content 
aimed right at the company’s targeted age demographic of 18-34. The FanFights on the app 
create a platform in which intense sports fans can engage other users, unleashing raw 
opinions, predictions and debates that you don’t want your mom to see on Facebook. 
Application use is further driven when sports lovers can keep up with their favourite teams 
and players, vent, gloat, invite friends to Pick A Fight and play to win virtual currency and 
experience points status. 
 
Detailed description of the business plan of the Issuer is included in the initial Form 2a 
Listing Statement approved by the CSE and which can be found on Sedar.com and the 
Issuer’s profile on the CSE. 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly authorized 
by a resolution of the board of directors of the Issuer to sign this Certificate of Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer which has 
not been publicly disclosed. 

3. The undersigned hereby certifies to CNSX that the Issuer is in compliance with the 
requirements of applicable securities legislation (as such term is defined in National Instrument 
14-101) and all CNSX Requirements (as defined in CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated August 7, 2018 

 Henri Holm 
Name of Director or Senior Officer 

 /s/ Henri Holm  
Signature 
 
President & CEO  
Official Capacity 
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Issuer Details 
Name of Issuer 
 
FANDOM SPORTS MEDIA CORP.  
 

For  Month 
End 
 
 
July 2018 

Date of Report 
YY/MM/D 
 
2018/08/07 

Issuer Address 
 
#830 – 1100 Melville Street 
 
City/Province/Postal Code 
 
Vancouver, BC, V6E 4A6 
 

Issuer Fax 
No. 
 
(604) 395-
7068 

Issuer Telephone No. 
 
(604) 341-6870 

Contact Name 
 
Alexander Helmel 

Contact 
Position 
CFO 

Contact Telephone No. 
 
(604) 537-8198 

Contact Email Address 
alex@fandomsports.net 
info@fandomsports.net 
 

Web Site Address 
 
www.fandomsports.net  

 


