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FORM 7 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: AgraFlora Organics International Inc.    (the “Issuer” or 
the “AgraFlora”). 

Trading Symbol: AGRA   

Number of Outstanding Listed Securities: 851,086,329   

Date: August 2, 2019   

This Monthly Progress Report must be posted before the opening of trading on the fifth trading day of each month.  
This report is not intended to replace the Issuer’s obligation to separately report material information forthwith upon 
the information becoming known to management or to post the forms required by Exchange Policies.  If material 
information became known and was reported during the preceding month to which this report relates, this report 
should refer to the material information, the news release date and the posting date on the Exchange website. 

This report is intended to keep investors and the market informed of the Issuer’s ongoing business and management 
activities that occurred during the preceding month.  Do not discuss goals or future plans unless they have 
crystallized to the point that they are "material information" as defined in the Policies. The discussion in this report 
must be factual, balanced and non-promotional. 

General Instructions 

(a) Prepare this Monthly Progress Report using the format set out below.  The sequence of questions must not 
be altered nor should questions be omitted or left unanswered.  The answers to the items must be in 
narrative form.  State when the answer to any item is negative or not applicable to the Issuer.  The title to 
each item must precede the answer. 

(b) The term “Issuer” includes the Issuer and any of its subsidiaries. 

(c) Terms used and not defined in this form are defined or interpreted in Policy 1 – Interpretation and General 
Provisions. 

Report on Business 

1. Provide a general overview and discussion of the development of the Issuer’s business and operations over 
the previous month.  Where the Issuer was inactive disclose this fact. 

See Item 2 below for a complete overview and discussion of the Issuer’s activities for the month of 
July 2019. 

2. Provide a general overview and discussion of the activities of management. 

On July 3, 2019, the Issuer announced that it has been awarded a license from Health Canada, under 
the industrial hemp regulations of the Cannabis Act (the “Industrial Hemp License” or “IHL”) at its 
flagship 2.2 million square foot Delta Greenhouse Complex. 

The Issuer’s full-spectrum Industrial Hemp License equips AgraFlora with the following immediate 
cultivation, propagation, nursery and product formulation/manufacturing capabilities: 

 Premium hemp seedling propagation for peer IHL recipients; 

o Crystalizing a pathway towards consistent, near-term ancillary cash flows, while 
solidifying AgraFlora’s position as a first-mover in cultivating superior starter plants 
for the burgeoning North American hemp industry; 

o Proven ‘build-to-order’ propagation model forecasted to produced 1,300,000 
small/high density hemp transplants per 28-42 day seedling turn; 

 Establishment of a dedicated hemp propagation nursery within existing greenhouse 
infrastructure;  

 Streaming of high CBD hemp cultivars to AgraFlora’s downstream functional food, topicals 
and cannabinoid-infused beverage asset portfolio; 
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o The Edibles and Infusions Corporation: functional food product development and 
manufacturing; 

o The Brewhouse: formulation and production of CBD-infused beverages, including 
non-alcoholic beers seltzers, ready-to-drink (“RTDs”) beverages 

o Canutra Naturals/HowlBrands: manufacturing of a suite of hemp oil/CBD-infused 
personal care and performance products including: 

 Therapeutic relief balms; 

 CBD-infused pain relief creams and roll-ons; 

 Organic cosmetics with anti-aging properties; 

 Shampoos and conditioners; and, 

 Sunscreens 

 Planned commercial production of organic hemp seed oil for distribution; 

 High-CBD cultivar experimentation and proprietary CBD cultivar development;  

o Collection and storage of high-value strains/seeds for re-sale initiatives; 

 Specialized fibre production; 

o Successful recapture of hemp stalks to be processed into high margin, specialized fibre 
products and building materials. 

In conjunction with the Issuer’s reputable portfolio of hemp/CBD-inspired brands, as well as its 
commitment to innovative product development and industry research, the award of an industrial 
hemp licence further bolsters AgraFlora’s mandate of championing a corporate response to global 
demand for both hemp and CBD derived products. AgraFlora will commence initial research and 
development in July, 2019 beginning with the testing of Health Canada approved varieties. 

AgraFlora anticipates that once fully optimized, its planned industrial hemp operations will provide 
ample feedstock inputs for the Issuer’s unique portfolio of cannabinoid product formulation and 
downstream assets; affording the Issuer the ability to capture material cash flows throughout each 
link of the cannabis value chain. The Issuer’s bellwether 2.2 million square foot Delta Greenhouse 
Complex is slated to be one of the largest and most advanced cannabis cultivation operations 
worldwide and will act as a springboard for the continued integration of its upstream, mid-stream, 
and downstream capabilities. 

All planned hemp cultivation at the Issuer’s Delta, BC facility will utilize existing greenhouse 
infrastructure that is not currently earmarked for propagation and/or cannabis business initiatives. 
As a result, AgraFlora’s proposed hemp cultivation activities will not impact current propagation 
and eventual cannabis cultivation operations. Hemp cultivation will not interfere with the planned 
cannabis cultivation activities at the Delta Greenhouse Complex, nor will it reduce the cannabis 
cultivation design capacity of the Issuer’s Delta, BC facility.  

Further to the Issuer’s news release dated April 29, 2019, the Issuer has proceeded with the second 
issuance of 1,250,000 bonus shares (the “Shares”) at a price of $0.425 per Share to Cornelius 
Houwelings pursuant to a letter of intent dated May 22, 2018. 

On July 9, 2019, the Issuer announced a Phase 1 product development and facility retrofit guidance 
pertaining to the integration of its patented, pharma-grade beverage dispensing cap technology (the 
“Twist & Release Dose Cap”) at the Issuer’s fully operational, GMP certified Toronto, ON bottling 
facility (the “Bottling Facility”): 

 Ongoing Twist & Release Dose Cap bottling line customization, equipment installation and 
GMP integration to facilitate the rapid production of cannabinoid-infused beverages 
including: 

o Functional water, juices, coffees and teas in a number of formats including glass 
bottles, polyethylene terephthalate (“PET”) bottles and aluminum cans;  

o Configured to achieve annual throughput of up to 30 million bottles, while minimizing 
downtime of production changeovers; 
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 Construction of a partitioned GMP certified clean room for the manufacturing and assembly 
of its patented Twist & Release Dose Cap units; 

 Manufacturing of 25,000 Twist & Release Dose Cap units for internal testing, prototyping 
and R&D purposes; 

 Finalized purchase order for 1,900,000 Twist & Release Dose Cap units for mass production, 
further solidifying AgraFlora’s position as a first mover within the cannabinoid-infused 
beverage vertical: 

o Sole Canadian manufacturer and distributor of the Twist & Release Dose Cap, 
certified for health care and pharmaceutical applications: 
https://agraflora.com/brands/health-cap-holdings/  

o Developed over five years, with research and development expenditures of over $30 
million; 

o Robust patent portfolio, including seven design patents, 10 utility patents, as well as 
certified as a pharma-grade medical device under three U.S. medical patents;  

o Exclusive care and control of a portfolio of established cannabinoid-infused product 
formulation recipes already featured in mature U.S. marketplaces; 

 Initiation of Phase 2 product development initiatives, leveraging patented pharmaceutical-
grade dispensing cap technology, as well as advanced delivery mechanisms to provide 
optimized ingredient effectiveness for the end consumers; and, 

 Purchasing of additional, state-of-the-art bottling line equipment forecasted to increase 
Twist & Release Dose Cap production capabilities by nearly a factor of two. 

By way of an exclusive licensing agreement, AgraFlora is positioned as the industry's sole Canadian 
manufacturer and distributor of the Twist & Release Dose Cap, a patented pharmaceutical-grade 
dispensing cap technology and hermetically sealed bottle cap cannabinoid delivery mechanisms 
designed to preserve the static state of CBD/THC extracts.  

AgraFlora’s patented, pharma-grade dispensing cap technology coupled with its state-of-the-art 
Bottling Facility affords the Issuer the ability to immediately begin prototyping and product 
development for a suite of cannabinoid-infused beverages; thus preserving its first-mover advantage 
within the infused beverage arena.  

Equipped with airtight and moisture-resistant bottle cap technology to protect volatile ingredients 
such as cannabinoids, antibiotics, probiotics, vitamins and minerals, the Twist & Release Dose Cap is 
engineered to provide optimized ingredient effectiveness for the end consumers. The Issuer’s 
intuitive cannabinoid-infused delivery technology enables the fresh release of premium and blended 
medicinal ingredients and/or cannabinoids into an assortment of bottled liquids; resulting in superior 
shelf stability and increased efficacy when compared with premixed beverages, which are susceptible 
to rapid nutrient deterioration. 

AgraFlora’s Bottling Facility, which is currently fully operational, can achieve an annual throughput 
of up to 30 million bottles and is outfitted with state-of-the-art bottling equipment configured to 
conduct rapid production runs. Upon receipt of required Health Canada issued licenses, the Bottling 
Facility will have the capability to deliver products ranging from cannabinoid-infused functional 
water and juice-based beverages to coffees and teas.  

On July 11, 2019, the Issuer announced the following corporate development updates regarding its 
exclusive domestic Canadian sub-license of the True Focus product suite and proprietary intellectual 
property (“IP”) portfolio.   

Comprehensive research and development (“R&D”), as well as data-driven brand-building 
initiatives are underway at the parent company domicile of True Focus, which in turn will benefit 
AgraFlora via the enhancement of its marketing toolkit as it embarks upon its go-to-market strategy 
for the product. Specific product highlights and R&D guidance include: 

 Completed production series of commercial vignettes featuring a famed cannabis rights 
activist, https://agraflora.com/brands/true-focus/; 

 Optimization of social media campaign via assistance of expert advisory group; 
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 R&D of Nano-encapsulated product version for higher effectiveness; 

 R&D of additional product formulations aimed at energy and sleep; 

 Investigation and assessment of potential clinical trials by way of randomized, placebo-
controlled, cross over design, pilot study to evaluate the effect of True Focus spray on 
healthy subjects after consuming cannabinoids. 

True Focus’ all natural, nutraceutical product formulations are designed to mitigate the negative 
side effects associated with excessive tetrahydrocannabinol (“THC”) consumption and are 
considered ‘patent-pending’ by way of a United States Patent and Trademark Office (“USPTO”) 
patent application.  Delivered to the end consumer via a pocket sized, user-friendly spray bottle, 
True Focus’ revolutionary formulations are designed to be ingested in a sublingual manner. 

Recreational cannabis consumption for the purpose of achieving desired levels of euphoric or 
psychoactive effects, can at times lead to adverse and unwanted side effects, given the lack of 
consistent dose distinction or historical use. True Focus’ patent-pending formulation offers a unique 
solution to alleviating undesirable symptoms associated with a “THC overdose”.  

On July 17, 2019, the Issuer announced the following operational guidance and corporate 
development updates pertaining to its wholly-owned, vertically integrated cannabinoid-infused 
cosmetics/topicals subsidiary, Canutra Naturals Ltd. (“Canutra”): 

 U.S. expansion of Canutra’s trusted consumer brand suite, including its Whole Hemp Health 
line of all natural skin care products, derived from 100% Organic Canadian hemp seed oil: 

o Introduction of its vertically integrated “farm-to-face” cultivation, manufacturing and 
distribution model across all 50 U.S. States;  

o Canutra/Whole Hemp Health product portfolio available for purchase at 
www.wholehemphealth.ca; 

 Exclusive partnership with leading digital marketing firm, Covault Technologies Inc. 
(“Covault”): 

o To leverage Covault’s proprietary e-commerce marketing platform and suite of 
automation tools to initiate geometric growth across the continental U.S.;  

 Definitive discussions to secure national listings of its product portfolio through prominent, 
high traffic U.S. distribution channels including: 

o Pharmacies; 

o Naturopathic clinics; 

o Salons/spas; and, 

o Health and wellness retailers 

 Achievement of shelved Canutra products in over 20 Canadian brick and mortar locations, 
augmented by forecasted Q3 purchase orders expanding its retail product footprint to 100 
unique locations; 

o Strategically selected to amplify brand awareness within the Issuer’s Canadian target 
demographic; 

o Locations are diverse geographically and will function as a springboard to introduce 
Canutra’s luxury, hemp-powered personal care products from coast to coast.  

 Initiation of multifaceted social media and e-commerce influencer marketing campaigns, 
targeting select U.S. marketplaces primed for mass adoption such as New York, Los Angeles 
and Seattle; 

 Architecture of a network of temporary Canutra/Whole Hemp Health branded pop-up 
shops, further expanding the Issuer’s retail footprint and brand presence in an economical 
and contemporary manner; 

 Continued collaboration with the Universite de Moncton (“UM”) with the objective of 
augmenting Canutra’s portfolio of intellectual property (“IP”) including: 

o High CBD Hemp cultivation techniques; 

o Advanced extraction methodologies; 
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o Cultivar development; 

o Inoculation formulations; and, 

o Proprietary cannabinoid profiles for future skin care product lines 

 Imminent expected award of Canutra’s 2019 cannabis research license from Health Canada.  

By way of its wholly-owned, cannabinoid-infused cosmetics/topicals subsidiary, Canutra, AgraFlora 
is equipped with robust cultivation, extraction, manufacturing and distribution capabilities from the 
Issuer’s flagship facility in Kent County, New Brunswick. Canutra' owns and operates 76 acres of 
unzoned, arid agricultural land, including 1,000 feet of river frontage.  

The Issuer’s New Brunswick facility, formerly a Federally owned farm and research facility, boasts 
over 17,500 square feet of commercial-grade production facilities, as well as 12 separate free-
standing structures. Canutra was granted an industrial hemp licence by Health Canada for its New 
Brunswick land parcel and expects the imminent award of its 2019 Health Canada cannabis research 
license in the coming weeks. 

Canutra manufactures and distributes premium personal care, cosmetics and cannabinoid-infused 
product lines; including a suite of trusted consumer brands such as Whole Hemp Health, a Canadian 
all-natural, hand-made skin care line, formulated with 100% Canadian Organic hemp seed oil. 
Canutra markets its Whole Hemp Health products by way of brick-and-mortar retail outlets, 
Amazon Prime, as well as direct to consumer, through an integrated Shopify e-commerce platform. 

The Issuer has continued it pre-existing cannabis/hemp research and development partnership with 
the Universite de Moncton (“UM”) and is pursuing ongoing collaborations with UM to augment its 
IP portfolio.  

Leveraging Canutra’s turnkey cultivation/manufacturing ecosystem, AgraFlora is positioned to 
capitalize on current and future market trends in the rapidly expanding cannabinoid-infused 
consumer package goods (“CPG”) space. Existing turnkey cultivation/manufacturing capabilities 
will expedite the Issuer’s ability to swiftly expand the breadth of its product line from its current 
SKUs to more than 40 SKUs. Canutra is finalizing the development phase of a suite of innovative 
SKUs including: 

 Organic cosmetics with anti-aging properties; 

 Shampoos and conditioners; and,  

 Sunscreens 

Canutra plans to initiate multifaceted social media/e-commerce influencer marketing campaigns, 
targeting select U.S. marketplaces primed for mass adoption such as New York, Los Angeles and 
Seattle. The Issuer will deploy Covault’s diverse analytical tool suite to assist with managing and 
measuring a host of key consumer data analytics.  

The Issuer is also architecting a network of temporary Canutra/Whole Hemp Health branded pop-up 
shops, further amplifying AgraFlora’s retail footprint and brand presence in an economical and 
topical manner. Luxury retailers such as Neiman Markus, Nordstrom’s and Harrods have signaled 
corporate initiatives to incorporate premium hemp-based personal skin care into their retail 
strategies. Canutra plans to pursue supplier relationships to be involved with luxury retailers in the 
near future.  

Hemp Business Journal projects that the global hemp industry will grow to US$1.8 billion in sales by 
2020 at 22% 5-year compound annual growth rate (“CAGR”). Personal care products, as well as 
foodstuffs, including those infused with CBD, are forecasted to lead exponential growth within the 
global hemp category.   

About Covault Technologies Inc.  

Covault connects brands' and their resellers’ to simplify their co-marketing programs. In the U.S.A. 
each year, roughly half of the nearly $70B of co-op funding that brands offer to their resellers goes 
unclaimed. Covault is the only platform that streamlines co-marketing empowering resellers to 
access previously unclaimed funds. Reaching shared consumers through digital and traditional 
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media, brands and their resellers gain market analytics, increase market share and drive sales 
through the Covault technology.   

On July 25, 2019, the Issuer announced the following guidance relating to the integration of its 
proprietary cannabinoid formulations library and manufacturing processes at the Issuer’s fully 
operational GMP-certified Toronto, ON facility (the “Toronto Facility”): 

 On-going integration of customized manufacturing equipment at AgraFlora’s Toronto-
based, GMP-certified manufacturing campus: 

o Engineered to support AgraFlora’s proprietary micro-diffusion technologies, thus 
optimizing solubility and bioavailability for cannabinoid-infused products; 

 AgraFlora’s formulation library has been successfully deployed at leading dispensaries 
within Colorado’s legalized recreational cannabis market; 

o 99% to 100% accuracy for THC potency results as reported by a ISO-certified lab in 
Colorado, USA, far exceeding domestic standards requiring less than 10% variance; 

 Continuous refinement of formulation catalogue, tailored specifically for the Canadian 
marketplace, including Health Canada regulations, humidity, water quality, altitude and 
barometric pressures;  

 Prototyping of Nicorette-inspired, medicinal-use cannabis products including flavor 
enhancement, consistent dosage levels and compliant packaging; 

 AgraFlora’s Nicorette-inspired, medicinal-use cannabis products will boast the following 
patented micro-diffusion product qualities: 

o Proprietary dual-delivery technology: Advanced patented processes reduce surface 
tensions, increase binding of molecules and enable homogenous mixing; 

o Rapid sublingual activation: Optimized absorption methodologies facilitates rapid an 
onset within the first 15 minutes of application; and 

o Metabolism efficacy: Metabolizes in the liver to create a more lasting effect 

 Design and production of state-of-the-art machinery for the Issuer’s array of unique product 
formulations, devised to achieve a defendable first mover advantage in the following product 
categories:  

o Gum, gummies, chews, mints, hard candy, pressed tablets and capsules; 

o Teas, coffees and protein drinks; 

o Pet-centric products; 

o Skincare lotions; and 

o Bath bombs. 

By way of an exclusive agreement, AgraFlora controls the Canadian rights to a robust library of 
cannabinoid product formulations, equipped with patented micro-diffusion technologies designed to 
optimize rapid onset effects and cannabinoid uptake. Developed by a renowned global formulations 
provider, boasting over three decades of experience collaborating with leading consumer product 
goods (“CPG”) brands, AgraFlora’s formulation catalogue will result in a measurable competitive 
advantage within Canada’s emerging topicals, edibles and cannabinoid-infused beverage market.  

The Issuer has engaged a roster of food engineers, nutritionists and scientists to optimize 
bioavailability, consistent dosing protocols and flavouring of its licensed formulations. AgraFlora will 
continue to leverage its production and processing assets, while further activating its downstream 
activities by launching cannabinoid-infused beverages, edibles and personal care products, 
specifically formulated with patented micro-diffusion technologies. 

Already certified with GMP, Organic, Vegan, Fair Trade, and Kosher certifications, the Toronto 
Facility is currently undergoing the appropriate licensing for the forthcoming Health Canada 
edibles, topicals and beverages regulations. Outfitted with unique pharma-grade mixing tanks 
designed to support highly complex processes required to create craft quality cold brew coffees/teas, 
as well as custom shelf stability enhancing manufacturing lines, the Issuer’s Toronto Facility is 
widely considered one of the most advanced cannabinoid-infused manufacturing campuses in the 
world.  
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The Issuer’s robust formulations library will further bolster AgraFlora’s leading market position as 
a global cultivation, processor and distribution leader for cannabinoid-infused products across both 
the recreational and medicinal markets.  

3. Describe and provide details of any new products or services developed or offered. For resource 
companies, provide details of new drilling, exploration or production programs and acquisitions of any new 
properties and attach any mineral or oil and gas or other reports required under Ontario securities law. 

See Item 2 above. 

4. Describe and provide details of any products or services that were discontinued. For resource companies, 
provide details of any drilling, exploration or production programs that have been amended or abandoned. 

N/A. 

5. Describe any new business relationships entered into between the Issuer, the Issuer’s affiliates or third 
parties including contracts to supply products or services, joint venture agreements and licensing 
agreements etc. State whether the relationship is with a Related Person of the Issuer and provide details of 
the relationship. 

See Item 2 above. 

6. Describe the expiry or termination of any contracts or agreements between the Issuer, the Issuer’s affiliates 
or third parties or cancellation of any financing arrangements that have been previously announced. 

None. 

7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that occurred during the 
preceding month.  Provide details of the nature of the assets acquired or disposed of and provide details of 
the consideration paid or payable together with a schedule of payments if applicable, and of any valuation. 
State how the consideration was determined and whether the acquisition was from or the disposition was to 
a Related Person of the Issuer and provide details of the relationship. 

N/A. 

8. Describe the acquisition of new customers or loss of customers. 

N/A. 

9. Describe any new developments or effects on intangible products such as brand names, circulation lists, 
copyrights, franchises, licenses, patents, software, subscription lists and trade-marks. 

See Item 2 above. 

10. Report on any employee hirings, terminations or lay-offs with details of anticipated length of lay-offs. 

None. 

11. Report on any labour disputes and resolutions of those disputes if applicable.  

None. 

12. Describe and provide details of legal proceedings to which the Issuer became a party, including the name of 
the court or agency, the date instituted, the principal parties to the proceedings, the nature of the claim, the 
amount claimed, if any, if the proceedings are being contested, and the present status of the proceedings. 

None. 

13. Provide details of any indebtedness incurred or repaid by the Issuer together with the terms of such 
indebtedness. 

N/A. 
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14. Provide details of any securities issued and options or warrants granted. 

Security Number Issued Details of Issuance Use of Proceeds 

Common Shares 1,250,000 Common shares of the Issuer at $0.425 
per share. 

N/A – issued pursuant to a 
letter of intent. 

Common Shares 361,163,348 Common shares of the Issuer at $0.40 
per share. 

N/A – issued pursuant to 
the asset purchase 
agreement dated Jun. 6/19 
with Organic Flower 
Investments Group Inc. 

15. Provide details of any loans to or by Related Persons. 

N/A. 

16. Provide details of any changes in directors, officers or committee members. 

None. 

17. Discuss any trends which are likely to impact the Issuer including trends in the Issuer’s market(s) or 
political/regulatory trends. 

Changes in commodity prices and changes in the share performance of other companies may affect 
the Issuer’s ability to raise financing. 
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Certificate Of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly authorized by a 
resolution of the board of directors of the Issuer to sign this Certificate of Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer which has not been 
publicly disclosed. 

3. The undersigned hereby certifies to CNSX that the Issuer is in compliance with the requirements of 
applicable securities legislation (as such term is defined in National Instrument 14-101) and all CNSX 
Requirements (as defined in CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated:  August 2, 2019  . 

 Brandon Boddy  
Name of Director or Senior Officer 

 “Brandon Boddy”  
Signature 

Chairman, CEO & Director  
Official Capacity 

Issuer Details 
Name of Issuer 

AgraFlora Organics International Inc. 

For Month End 

July 2019 

Date of Report 
YY/MM/D 

19/08/02 

Issuer Address 
Suite 804 – 750 W. Pender Street 
City/Province/Postal Code 
Vancouver, BC V6C 2T7 

Issuer Fax No. 
(604) 685.6905 

Issuer Telephone No. 
604.682.2928 

Contact Name 
Brandon Boddy 

Contact Position 
Chairman, CEO & Director 

Contact Telephone No. 
604.682.2928 

Contact Email Address 
ir@agraflora.com  

Web Site Address  
www.agraflora.com  

 


