
TAAT™ Launches in Major New U.S. Market 
 

With a smoking incidence rate of 15.5% among adults and a total population of 12.67 million, 
Illinois represents a significant opportunity for the Company to expand its presence in the 

midwest region of the United States. To date, TAAT™ has been placed in 19 tobacco retailers 
in Illinois, bringing its nationwide store count to over 300. At an MSRP of USD $4.59 per pack in 

Illinois, TAAT™ can realize a significant advantage over incumbent tobacco cigarette brands 
with the average price of a tobacco cigarette pack being USD $9.72, or nearly 112% higher. 

Moreover, Cook County (largest county in Illinois) imposes a USD $3.00 tax per pack of 
cigarettes in addition to taxes at the state and locality level, making tobacco cigarettes sold in 

Cook County the most taxed anywhere in the United States. 
 
LAS VEGAS and VANCOUVER, JULY 9, 2021 - TAAT™ GLOBAL ALTERNATIVES INC. 
(CSE: TAAT) (OTCQX: TOBAF) (FRANKFURT: 2TP) (the “Company” or “TAAT™”) is 
pleased to announce that TAAT™ Original, Smooth, and Menthol are now carried by 19 tobacco 
retailers across the state of Illinois (population 12.67 million, approximately 77.8% adult), 
complementing new launch initiatives on the east coast for Georgia, North Carolina, South 
Carolina, and Alabama as announced in a June 25, 2021 press release, as well as ongoing 
launch efforts in the state of Ohio which began in Q4 2020. As of this writing, the Company’s 
products are sold in a total of more than 300 stores across the United States in addition to being 
sold online through e-commerce, with orders having been shipped to smokers aged 21+ in over 
35 states since mid-February 2021.  
 
Illinois was selected as the next market in which to launch TAAT™ for several strategic regions. 
In addition to a smoking incidence rate among adults of 15.5%1 which is above the national 
average of 14%2, Illinois borders on Indiana (population 6.7 million, adult smoking incidence 
rate of 21.1%1) which also borders on Ohio, thus potentially allowing TAAT™ to build an initial 
presence in this state from its availability at retail in Ohio and Illinois. Moreover, as of May 2021, 
there were approximately 150% more sample pack requests on TryTAAT from smokers aged 
21+ in Illinois than in Nevada, where the Company’s operations are based. The Company has 
onboarded a local sales manager to cover Illinois who has several years of experience in 
tobacco sales with industry-leading firms to include Altria (manufacturer) and Eby-Brown (major 
tobacco wholesaler).  
 

https://www.globenewswire.com/en/news-release/2021/06/25/2253454/0/en/Convenience-Wholesaler-with-1-200-Store-Network-in-GA-NC-SC-and-AL-Has-Completely-Pre-Sold-its-Initial-Shipment-of-15-TAAT-Master-Cases-Before-it-Arrives.html


 
 

Signage for TAAT™ is displayed in the front window of an Illinois tobacco retailer among signage for Marlboro and 
Newport, the two most popular tobacco cigarette brands in the United States 

 
Readers using news aggregation services may be unable to view the media above. Please access SEDAR or 

the Investor Relations section of the Company’s website for a version of this press release containing all 
published media. 

 
Most uniquely, the Company has identified a significant opportunity to capitalize on the high 
taxation rate of tobacco cigarettes in Cook County, Illinois. This county-level tax of USD $3.00 
per pack is combined with Illinois’ state-level tax of USD $2.98 per pack, in addition to locality-
level taxes in Chicago, Evanston, and Cicero (USD $1.18, USD $0.50, and USD $0.16, 
respectively)3. As a result, the average tax-inclusive retail price of a pack of tobacco cigarettes 
in Illinois is USD $9.724, which is nearly 112% higher than the MSRP of TAAT™ in Illinois of 
USD $4.59 per pack. In a study of over 1,200 smokers aged 21+ in Ohio, Michigan, Illinois, and 
Pennsylvania conducted by the Company earlier this year (announced in a press release dated 
April 14, 2021), over 65% of respondents who indicated a desire to discontinue or cut down on 
smoking cited the financial burden of purchasing tobacco cigarettes as a reason they disliked 
smoking cigarettes.  
 

https://www.globenewswire.com/en/news-release/2021/04/14/2209867/0/en/Consumer-Research-Study-of-TAAT-Product-and-Brand-Among-Smokers-Aged-21-in-OH-MI-IL-and-PA-Reflects-Strong-Reception.html


 
 

With a population of 5.2 million residents, Cook County is the second most populous county in the United States, 
second to only Los Angeles County in California5. Combined with state-level and certain locality-level taxes, Cook 
County levies its own tax on tobacco cigarettes of USD $3.00 per pack, making tobacco cigarettes sold in Cook 

County the most taxed in the nation3. With the average tobacco cigarette price per pack in Illinois being nearly 112% 
higher than the standard TAAT™ MSRP of USD $4.59 per pack, the Company could realize a significant competitive 

advantage in this market. Image Source: Cook County, Illinois 
 

Readers using news aggregation services may be unable to view the media above. Please access SEDAR or 
the Investor Relations section of the Company’s website for a version of this press release containing all 

published media. 
 
TAAT™ Chief Executive Officer Setti Coscarella commented, “The opportunity for TAAT™ in 
Illinois is significant as there are well over one million smokers aged 21+ in the state; many of 
whom reside in Cook County and are subjected to the highest tax burden in the nation when it 
comes to buying tobacco cigarettes. Right from the beginning, we have placed TAAT™ in 19 
tobacco retailers across the state, which we intend to leverage along with existing online 
demand in Illinois to further penetrate this market. We conducted consumer research earlier this 
year with smokers aged 21+ in markets to include Illinois, and nearly two thirds of respondents 
who stated their desire to leave nicotine behind specified that the cost of smoking tobacco 
cigarettes was a contributing factor to this desire. We are pleased to be making a better 

https://www.cookcountyil.gov/sites/default/files/styles/16_9_ratio/public/storymap1.png?itok=j3oDNWuu


alternative to tobacco cigarettes available at a price point that is less than half what the average 
pack of tobacco cigarettes costs in Ohio, as we broaden our initiatives to capture market share 
in the USD $814 billion global tobacco industry.” 
 
Sources 
 
1 - https://www.cdc.gov/statesystem/cigaretteuseadult.html  
 
2 - https://www.cdc.gov/tobacco/data_statistics/fact_sheets/adult_data/cig_smoking/index.htm  
 
3 - https://www.tobaccofreekids.org/assets/factsheets/0267.pdf  
 
4 - https://www.tobaccofreekids.org/assets/factsheets/0202.pdf  
 
5 - https://www.census.gov/library/stories/2017/10/big-and-small-counties.html  
 
 
On behalf of the Board of Directors of the Company, 
 
TAAT™ GLOBAL ALTERNATIVES INC. 
 
“Setti Coscarella” 
 
Setti Coscarella, CEO and Director 
 
For further information, please contact: 
 
TAAT™ Investor Relations 
1-833-TAAT-USA (1-833-822-8872) 
investor@taatusa.com  
 
THE CANADIAN SECURITIES EXCHANGE (“CSE”) HAS NOT REVIEWED AND DOES NOT 
ACCEPT RESPONSIBILITY FOR THE ACCURACY OR ADEQUACY OF THIS RELEASE, 
NOR HAS OR DOES THE CSE’S REGULATION SERVICES PROVIDER. 
 
About TAAT™ Global Alternatives Inc.  
 
The Company has developed TAAT™, which is a tobacco-free and nicotine-free alternative to 
traditional cigarettes offered in "Original", "Smooth", and "Menthol" varieties. TAAT™'s base 
material is Beyond Tobacco™, a proprietary blend which undergoes a patent-pending 
refinement technique causing its scent and taste to resemble tobacco. Under executive 
leadership with "Big Tobacco" pedigree, TAAT™ was launched first in the United States in Q4 
2020 as the Company seeks to position itself in the $814 billion1 global tobacco industry. 
 

https://www.cdc.gov/statesystem/cigaretteuseadult.html
https://www.cdc.gov/tobacco/data_statistics/fact_sheets/adult_data/cig_smoking/index.htm
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mailto:investor@taatusa.com


For more information, please visit http://taatglobal.com. 
 
References 
 
1 British American Tobacco - The Global Market 
 
Forward-Looking Statements 
 
This news release contains “forward-looking information” within the meaning of applicable 
Canadian securities legislation. Often, but not always, forward-looking information and 
information can be identified by the use of words such as “plans”, “expects” or “does not 
expect”, “is expected”, “estimates”, “intends”, “anticipates” or “does not anticipate”, or “believes”, 
or variations of such words and phrases or state that certain actions, events or results “may”, 
“could”, “would”, “might” or “will” be taken, occur, or be achieved. Forward-looking information in 
this news release includes statements regarding the anticipated performance of TAAT™ in the 
tobacco industry, in addition to the following: Potential outcomes of TAAT™ launching in Illinois. 
The forward-looking information reflects management’s current expectations based on 
information currently available and are subject to a number of risks and uncertainties that may 
cause outcomes to differ materially from those discussed in the forward-looking information. 
Although the Company believes that the assumptions and factors used in preparing the forward-
looking information are reasonable, undue reliance should not be placed on such information 
and no assurance can be given that such events will occur in the disclosed timeframes or at all. 
Factors that could cause actual results or events to differ materially from current expectations 
include: (i) adverse market conditions; (ii) changes to the growth and size of the tobacco 
markets; and (iii) other factors beyond the control of the Company. The Company operates in a 
rapidly evolving environment. New risk factors emerge from time to time, and it is impossible for 
the Company’s management to predict all risk factors, nor can the Company assess the impact 
of all factors on Company’s business or the extent to which any factor, or combination of factors, 
may cause actual results to differ from those contained in any forward-looking information. The 
forward-looking information included in this news release are made as of the date of this news 
release and the Company expressly disclaims any intention or obligation to update or revise any 
forward-looking information whether as a result of new information, future events or otherwise, 
except as required by applicable law. 
 
The statements in this news release have not been evaluated by Health Canada or the U.S. 
Food and Drug Administration. As each individual is different, the benefits, if any, of taking the 
Company’s products will vary from person to person. No claims or guarantees can be made as 
to the effects of the Company’s products on an individual’s health and well-being. The 
Company’s products are not intended to diagnose, treat, cure, or prevent any disease. 
 
This news release may contain trademarked names of third-party entities (or their respective 
offerings with trademarked names) typically in reference to (i) relationships had by the Company 
with such third-party entities as referred to in this release and/or (ii) client/vendor/service 

http://taatglobal.com/
https://www.bat.com/group/sites/UK__9D9KCY.nsf/vwPagesWebLive/DO9DCKFM


provider parties whose relationship with the Company is/are referred to in this release. All rights 
to such trademarks are reserved by their respective owners or licensees. 
 
Statement Regarding Third-Party Investor Relations Firms 
 
Disclosures relating to investor relations firms retained by TAAT™ Global Alternatives Inc. can 
be found under the Company's profile on http://sedar.com. 
 

http://sedar.com/

