
TAAT™ Brings on U.S. Patent Attorney with 
Fortune 100 Experience as Counsel to Manage IP 

 
Given the competitive significance of intellectual property in the tobacco industry, the Company 
has brought on registered U.S. Patent Attorney Edmond DeFrank as counsel to manage its IP 

portfolio. Mr. DeFrank has written and prosecuted more than 1,000 patent and trademark 
applications for clients to include Microsoft, IBM, and NASA. Mr. DeFrank also provides anti-

counterfeiting services, working with government bodies as well as some of the world’s largest 
e-commerce and social media platforms to prevent counterfeit consumer goods from entering 

the market. The Company intends to utilize Mr. DeFrank’s comprehensive scope of experience 
to strengthen, maximize, and protect its intellectual property portfolio. 

 
LAS VEGAS and VANCOUVER, JANUARY 15, 2021 - TAAT™ LIFESTYLE & WELLNESS 
LTD. (CSE: TAAT) (OTCQB: TOBAF) (FRANKFURT: 2TP2) (the “Company” or “TAAT™”) 
is pleased to announce that it has brought on Edmond DeFrank, a patent and trademark 
attorney based in Los Angeles, California, as counsel to manage its intellectual property (“IP”) 
as the Company seeks to further establish its IP portfolio and take proactive measures to assert 
and defend its IP rights in all relevant global jurisdictions. Mr. DeFrank is a registered U.S. 
Patent Attorney with the United States Patent and Trademark Office (“USPTO”), and has written 
and prosecuted over 1,000 trademark and patent applications for large corporations, 
educational institutions, and government agencies. Additionally, Mr. DeFrank specializes in anti-
counterfeiting by working with state, federal, and foreign government bodies to prevent the 
importation and sale of goods that infringe upon clients’ IP rights, a persisting area of concern in 
the tobacco industry. The Company believes that Mr. DeFrank’s leadership and expertise can 
play a key role in protecting and maximizing the value of the Company’s IP to include the 
TAAT™ and Beyond Tobacco™ brand names as well as proprietary attributes relating to the 
Company’s products.  
 
In a press release dated September 4, 2020, the Company announced it had filed its first U.S. 
patent for a refinement technique used in the processing of Beyond Tobacco™ which causes 
the base material to taste and smell similarly to actual tobacco. In the USD $814 billion global 
tobacco industry, patents have long been instrumental to the ability of tobacco firms to capitalize 
upon their investments in novel developments of sorts. Sustained industry attention to reduced-
risk products (“RRP”) has largely been the driving force behind a recent surge in patent 
applications made by tobacco industry players. Philip Morris International (“PMI”), the world’s 
largest tobacco company, was listed in the 100 Top Patent Filers by the European Patent Office 
in 2016 with nearly 4,000 pending patent applications globally. PMI has also invested more than 
USD $3 billion since 2008 in research, product development, and scientific substantiation for 
smoke-free products1.  
 
Mr. DeFrank began his legal career in the office of California’s Attorney General dealing with 
consumer fraud, unfair competition, and counterfeit goods. Later moving to an IP law firm, Mr. 
DeFrank provided services for a global video game manufacturer to take action against 



counterfeiters of their products, liaising with state and federal agencies to obstruct the 
proliferation of such goods in the consumer market. As an innovative thinker, Mr. DeFrank was 
also among the first patent attorneys in the United States to successfully write and prosecute 
patents for software, e-commerce, and information technology business models.  
 
The comprehensive suite of IP services provided to clients of Mr. DeFrank in private practice, 
ranging from startups to Fortune 100 firms, consists of services that include trademark brand 
management and patent counselling. Mr. DeFrank works directly with some of the world’s 
largest e-commerce and social media platforms to detect potential instances of IP infringement 
and guide remedial or enforcement action to protect the IP of clients’ brands and products. IP 
strategies led and executed by Mr. DeFrank have had objectives such as identifying value and 
opportunities through appraisals and audits, as well as monetizing IP through negotiated 
licensing agreements. Clients who have been represented by Mr. DeFrank include Microsoft, 
IBM, HP, Seagate, NASA, and Raytheon. Mr. DeFrank is also a named inventor on five issued 
patents and more than 30 pending patents. 
 

 
 

Edmond DeFrank with United States President Barack Obama (left) in 2011, who discussed the Leahy–Smith 
America Invents Act with Mr. DeFrank when it was passed into law 

 
Readers using news aggregation services may be unable to view the media above. Please access SEDAR or 

the Investor Relations section of the Company’s website for a version of this press release containing all 
published media. 

 
As counterfeit goods in the tobacco category continue to be introduced to markets globally, Mr. 
DeFrank’s acumen in anti-counterfeiting tactics could prove especially beneficial in preventing 
potential hazards from misuse of the TAAT™ brand name or trade dress. According to a 2019 
study by KPMG, although consumption of illicit cigarettes in the European Union declined for the 
seventh consecutive year, consumption of counterfeit cigarettes was at an all-time high with a 
38% increase from 2018 to 20192. Tobacco industry giant British American Tobacco stated that 
the “look-alike” subset of counterfeit tobacco products can cause similar problems, such as 
when cigarette packs are designed to show the numeric emblem of its State Express 555 brand 



with the numbers altered to “999” to evade potential suspicion of legal-aged smokers3. The 
Company is confident that Mr. DeFrank’s familiarity with the legal mechanisms to combat the 
practices of counterfeiters could strengthen the Company’s long-term ability to establish and 
protect market share in the tobacco industry.  
 
“I am very keen on working with TAAT™ because they have already created a compelling 
product, brand, and story which I believe I can help to maximize through the strategic 
management of the Company’s IP”, said Edmond DeFrank regarding his engagement with the 
Company. “I began prosecuting patents and trademarks in the early stages of the ‘dot-com’ era 
in which IP strategies could make or break a company’s ability to be profitable, and I believe 
similar circumstances presently exist in the tobacco category as firms such as TAAT™ 
introduce novel alternatives to products sold by incumbent industry players. Proactively, we 
have filed trademark applications in more than 50 countries, and we are working on a broader 
IP strategy in preparation for potential expansions of TAAT™ into new markets.” 
 
TAAT™ Chief Executive Officer Setti Coscarella commented, “In the tobacco industry, IP can be 
a crucial element of a product or company’s profitability. Leading brands of tobacco products 
have spent billions of dollars over the years creating, promoting, and defending brand IP such 
as logos and pack designs, as well as developing and protecting functional IP such as filing 
patents on unique cigarette filters or mechanisms for smokeless tobacco intake. Although we 
are focusing our commercialization efforts on the state of Ohio right now, behind the scenes 
there is a lot of groundwork being laid for potential expansions into new markets for which we 
must have a robust IP portfolio in order to be a viable competitor to existing tobacco companies. 
Mr. DeFrank has a very impressive track record as a versatile and proficient IP attorney, and we 
are most pleased to have him on our side as we work towards building market share for TAAT™ 
as a better choice for legal-aged smokers.” 
 
Sources 
 
1 - https://www.pmi.com/media-center/press-releases/press-release-details/?newsId=12091  
 
2 - https://www.wsj.com/articles/philip-morris-sees-continued-need-for-efforts-to-control-illicit-
cigarette-trade-11592512331  
 
3 - https://www.bat.com/theman  
 
 
On behalf of the Board of Directors of the Company, 
 
TAAT™ LIFESTYLE & WELLNESS LTD. 
 
“Setti Coscarella” 
 
Setti Coscarella, CEO and Director 
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For further information, please contact: 
 
TAAT™ Investor Relations 
1-833-TAAT-USA (1-833-822-8872) 
investor@taatusa.com  
 
THE CANADIAN SECURITIES EXCHANGE (“CSE”) HAS NOT REVIEWED AND DOES NOT 
ACCEPT RESPONSIBILITY FOR THE ACCURACY OR ADEQUACY OF THIS RELEASE, 
NOR HAS OR DOES THE CSE’S REGULATION SERVICES PROVIDER. 
 
About TAAT™ Lifestyle & Wellness Ltd. 
 
The Company has developed TAAT™, which is a tobacco-free and nicotine-free alternative to 
traditional cigarettes offered in "Original", "Smooth", and "Menthol" varieties. TAAT™'s base 
material is Beyond Tobacco™, a proprietary blend which undergoes a patent-pending 
refinement technique causing its scent and taste to resemble tobacco. Under executive 
leadership with "Big Tobacco" pedigree, TAAT™ is launching in the United States in Q4 2020 
as the Company seeks to position itself in the $814 billion1 global tobacco industry. 
 
For more information, please visit http://taatglobal.com. 
 
References 
 
1 British American Tobacco - The Global Market 
 
Forward-Looking Statements 
 
This news release contains “forward-looking information” within the meaning of applicable 
Canadian securities legislation. Often, but not always, forward-looking information and 
information can be identified by the use of words such as “plans”, “expects” or “does not 
expect”, “is expected”, “estimates”, “intends”, “anticipates” or “does not anticipate”, or “believes”, 
or variations of such words and phrases or state that certain actions, events or results “may”, 
“could”, “would”, “might” or “will” be taken, occur, or be achieved. Forward-looking information in 
this news release includes statements regarding the potential launch of Beyond Tobacco™, in 
addition to the following: Potential activity or outcomes relating to IP or expansion in new 
markets. The forward-looking information reflects management’s current expectations based on 
information currently available and are subject to a number of risks and uncertainties that may 
cause outcomes to differ materially from those discussed in the forward-looking information. 
Although the Company believes that the assumptions and factors used in preparing the forward-
looking information are reasonable, undue reliance should not be placed on such information 
and no assurance can be given that such events will occur in the disclosed timeframes or at all. 
Factors that could cause actual results or events to differ materially from current expectations 
include: (i) adverse market conditions; (ii) changes to the growth and size of the tobacco 
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markets; and (iii) other factors beyond the control of the Company. The Company operates in a 
rapidly evolving environment. New risk factors emerge from time to time, and it is impossible for 
the Company’s management to predict all risk factors, nor can the Company assess the impact 
of all factors on Company’s business or the extent to which any factor, or combination of factors, 
may cause actual results to differ from those contained in any forward-looking information. The 
forward-looking information included in this news release are made as of the date of this news 
release and the Company expressly disclaims any intention or obligation to update or revise any 
forward-looking information whether as a result of new information, future events or otherwise, 
except as required by applicable law. 
 
The statements in this news release have not been evaluated by Health Canada or the U.S. 
Food and Drug Administration. As each individual is different, the benefits, if any, of taking the 
Company’s products will vary from person to person. No claims or guarantees can be made as 
to the effects of the Company’s products on an individual’s health and well-being. The 
Company’s products are not intended to diagnose, treat, cure, or prevent any disease. 
 
This news release may contain trademarked names of third-party entities (or their respective 
offerings with trademarked names) typically in reference to (i) relationships had by the Company 
with such third-party entities as referred to in this release and/or (ii) client/vendor/service 
provider parties whose relationship with the Company is/are referred to in this release. All rights 
to such trademarks are reserved by their respective owners or licensees. 
 
Statement Regarding Third-Party Investor Relations Firms 
 
Disclosures relating to investor relations firms retained by TAAT™ Lifestyle & Wellness Ltd. can 
be found under the Company's profile on http://sedar.com. 
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