University of Pittsburgh Joseph M. Katz
Graduate School of Business Selects
ImagineAR as Partner in New MBA Course
VANCOUVER, BC and ERIE, PA, Aug. 24, 2020 /CNW/ - ImagineAR (CSE: IP) (OTCQB:
IPNFF) an Augmented Reality Company that enables sports teams, retailers and brands to create
their own instant mobile phone AR campaigns, is pleased to announce the Joseph M. Katz
Graduate School of Business at the University of Pittsburgh is unveiling a new and exciting business
disruption series course called, "Augmented and Virtual Reality (AR/VR) for Brands and Strategy."
The course, in partnership with ImagineAR will be taught by Vanitha Swaminathan, Thomas Marshall
Professor of Marketing. "Augmented and Virtual Reality for Brands and Strategy" will be initially
available for MBA and MS students and eventually to undergraduate students at the College of
Business Administration. The entirety of the course will be taught in an online format.
U.S. News & World Report has ranked the Katz Graduate School of Business 39th in its 2021
ranking of the Best Business Schools in the United States.
During the span of the course, students will work in teams to identify how to apply augmented and
virtual reality to a real business or company and to design a branding campaign. To conclude the
course, students will present a 10-minute video showcasing their ideas.
"We're thrilled to introduce the new series of business disruption courses," said Sara Moeller,
Associate Dean for Graduate Programs. "Augmented and Virtual Reality for Brands and Strategy,
the inaugural course, is the first step in many new and exciting game-changing courses to come."
AR/VR technologies have the potential to have a transformational role in how students learn, how
managers make decisions and how consumers interact with products and branded experiences.
Every business today is required to have an augmented reality strategy in order to unlock creative
potential inherent in various touchpoints and user interfaces.
"The offering of this course is extremely unique and timely," said Swaminathan. "The current health
crisis has required marketers to be even more creative in how to engage fans and customers.
Augmented and virtual reality tools will provide new, creative ways of engaging with customers
during this challenging period of social distancing."
Alen Paul Silverrstieen, CEO & President of Imagine AR stated, "The adoption of the AR/VR course
by the esteemed Joseph M. Katz Graduate School of Business is a real testament to ImagineAR.
The school has identified ImagineAR as an industry leader and AR as an enormous opportunity for
brands to engage customers during these times where traditional methods would not suffice. I look
forward to working with Professor Swaminathan on this revolutionary course work."
The course will tie into a new case competition, Katz Augmented Reality Case Competition (ARCC),
co-sponsored by the Center for Branding, Katz Marketing Club, Katz Technology Club, and
ImagineAR. Katz graduate students will compete in teams of four to showcase their futuristic and
creative ideas for how products and brands can become more innovative in the future. The Katz

ARCC will provide an important way for students to gain exposure to AR/VR technologies and will
challenge them to think through the various ways in which it can improve the brand experience.
To learn more about the Augmented and Virtual Reality for Brands and Strategy course, click this
link.

About ImagineAR
ImagineAR Inc. (CSE: IP) (OTC: IPNFF) is an augmented reality (AR) platform, ImagineAR.com,
that enables businesses of any size to create and implement their own AR campaigns with no
programming or technology experience. Every organization, from professional sports franchises to
small retailers, can develop interactive AR campaigns that blend the real and digital worlds.
Customers simply point their mobile device at logos, signs, buildings, products, landmarks and more
to instantly engage videos, information, advertisements, coupons, 3D holograms and any interactive
content all hosted in the cloud and managed using a menu-driven portal. Integrated real-time
analytics means that all customer interaction is tracked and measured in real-time. The AR
Enterprise platform supports both IOS and Android mobile devices and upcoming wearable
technologies.
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We encourage you to do your own due diligence and ask your broker if ImagineAR Inc. (cse: IP) is
suitable for your particular investment portfolio*.
The Canadian Securities Exchange has neither approved nor disapproved the contents of this
press release. This press release may include 'forward-looking information' within the meaning of
Canadian securities legislation, concerning the business of the Company. The forward looking
information is based on certain key expectations and assumptions made by ImagineAR Inc.
management. Although ImagineAR believes that the expectations and assumptions on which such
forward- looking information is based are reasonable, undue reliance should not be placed on the
forward-looking information because ImagineAR can give no assurance that it will prove to be
correct. These forward-looking statements are made as of the date of this press release, and
ImagineAR disclaims any intent or obligation to update publicly any forward-looking information,
whether as a result of new information, future events or results or otherwise, other than as required
by applicable securities laws.
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