
Taat Engages Flinnwest to Deploy Investor 

Relations Strategies and Full-Scale Digital Media 

Initiatives for Beyond Tobacco™ Launch 
 

With the launch of Beyond Tobacco™ cigarettes set to occur within the next 100 days, the 

Company has retained White Rock-based investor relations and digital media firm Flinnwest to 

oversee investor relations for Taat, make updates to the Company’s online presence, and 

execute social media campaigns to create visibility for both Taat as a company and Beyond 

Tobacco™ as a product. Taat intends to leverage Flinnwest’s expertise and technology stack to 

drive investor interest and promote strong conversion rates using an in-house investor relations 

team. Further, Flinnwest is to make revisions to the Company’s website, corporate presentation, 

and social media channels, including placing age and location restrictions on social media 

channels in line with tobacco industry standards. By retaining Flinnwest, who performs similar 

services for other Canadian public companies, the Company expects it will be able to allocate a 

greater share of its internal resources to preparing for the Q4 2020 planned launch of Beyond 

Tobacco™ cigarettes. 

 

LAS VEGAS and VANCOUVER, SEPTEMBER 10, 2020 - TAAT LIFESTYLE & WELLNESS 

LTD. (CSE: TAAT) (OTC: TOBAF) (FRANKFURT: 2TP2) (the “Company” or “Taat”) is 

pleased to announce that it has engaged Flinnwest Solutions Inc. (“Flinnwest”), an investor 

relations agency and digital media powerhouse based in White Rock, British Columbia, to provide 

investor relations services, in addition to carrying out tasks and campaigns relating to Taat’s 

online presence. As the Company’s base of shareholders and pipeline of prospective investors 

steadily expands, Taat has recognized the need for a full-service investor relations agency to 

build upon this momentum to cultivate additional interest, and correspondingly ensure all leads 

and inquiries are handled attentively. Flinnwest will also make key appearance and compliance 

revisions to Taat’s social media profiles, which will also be operated under Flinnwest’s 

administration, consisting of ongoing responsibilities to include content creation and campaign 

planning. Further, Flinnwest is to update the Company’s investor materials (e.g., corporate 

presentation, fact sheet) and main website to ensure Taat’s messaging is optimally conveyed in 

the context of the tobacco industry. Taat’s personnel will directly collaborate with Flinnwest’s 

operational team in the interest of achieving optimal results with investors and customers, as well 

as the media and prospective business partners. 

 

The Company intends to launch Beyond Tobacco™ cigarettes in Q4 2020 as a tobacco-free and 

nicotine-free alternative to tobacco cigarettes, with a user experience meticulously engineered to 

closely emulate that of a legacy combustible tobacco product. Many of the world’s 1.3 billion 

tobacco users1 currently aspire to leave nicotine behind, which is evidenced in part by CDC data 

from 2018 indicating that 55.1% of adult smokers had attempted to quit in the past year, though 

only 7.5% successfully quit smoking in that timeframe2. Common replacements for tobacco 

cigarettes such as gums, lozenges, and vaping tend to have relatively high rates of abandonment 

in favour of returning to smoking cigarettes, despite such replacements containing nicotine. 



Accordingly, the Company believes that aside from nicotine itself, tobacco cigarette smokers 

desire the “ritual” of a combustible cigarette and its associated sensations (e.g., taste and scent, 

crackling sound, etc.). Having developed innovative approaches to closely mimicking these 

attributes, feedback from early retail market testing subjects for the Beyond Tobacco™ cigarette 

product has reflected a general consensus that there were not any significant experiential 

differences from a traditional tobacco cigarette. To date, the Company has obtained commercial-

scale production for Beyond Tobacco™ cigarettes under favourable pricing terms, with a patent 

application underway for a proprietary refinement process, and multiple potential sales channels 

in order. Under executive leadership with “Big Tobacco” pedigree, the Company plans to leverage 

Flinnwest’s proven investor relations and marketing methodologies to generate and bolster 

interest in both Taat itself and Beyond Tobacco™ cigarettes as a product. 

 

Flinnwest was founded in 2015 by software engineer Grady Flinn, who primarily worked on 

projects in the investing sector over the course of his career, enabling him to identify operational 

gaps and shortcomings in investor relations departments. Flinn created Flinnwest to be a “one-

stop shop” around a set of core competencies in investor relations and digital media in which all 

functions are performed in-house to prevent the latency and disorganization that is commonly 

caused by the involvement of third-party providers. Its 26-person team boasts experience in video 

production, marketing, social media, web development, analytics, and customer relationship 

management (“CRM”) systems. With other publicly traded clients in the medical imaging and 

precious metals sectors, Flinnwest is familiar with investor relations workflows and standards for 

firms traded on Canadian exchanges.  

 

 
 

Example screen captures from Flinnwest’s CRM system, enabling IR representatives to categorize the outcomes of 

investor calls for analytics purposes 

 

As part of its engagement with the Company, Flinnwest’s scope of work includes but is not limited 

to the following:  

 



- Initialize CRM system for use with Taat’s current and prospective shareholders/investors, 

with whom Flinnwest’s investor relations team will interact by telephone and/or email, 

handling inbound inquiries and making outbound inquiries as appropriate. 

- Gather data points relating to all leads for prospective investors (e.g., campaign or website 

of origin, amount of time spent reading an article, email opening frequency) to be used as 

a basis for making business decisions. 

- Create educational materials about Taat and the tobacco industry, disseminating such 

materials to prospective investors directly by email, and through drip email campaigns.  

- Make technical and cosmetic revisions to Taat’s corporate website and presentation, as 

well as all social media channels. This includes making channels restricted to registered 

users based on confirmed age and location criteria, in line with tobacco industry standards 

for social media accounts. 

- Plan, create, and schedule original content for social media channels based on the latest 

developments from the Company, or in the tobacco industry. 

 

Under the terms of the agreement with Flinnwest as a service provider to the Company, Flinnwest 

will be paid approximately CAD $15,000 as a setup fee and approximately CAD $7,000 per month 

thereafter in cash for its services on a month-to-month basis. Flinnwest, including its principals, 

does not own any of the Company's securities. 

 

“Working with Taat is exciting for us because their value proposition and near-term timeline align 

remarkably with our capabilities”, said Flinnwest Founder and Chief Executive Officer Grady Flinn. 

“It’s easy to get liftoff at first by carrying out IR and social media in-house… but when it becomes 

time to soar, not only do you want technology and expertise like ours to help maximize the 

outcomes from your initiatives, companies will often be extremely busy with their actual business 

activities during these growth spurts. In these cases, it makes far more sense to let us do the 

heavy lifting with qualifying leads and keeping content on social channels fresh, than it does for a 

company to spread themselves too thin by trying to do it all themselves. Part of why I believe we 

can create amazing results for Taat is because their product, mission, and vision is very 

straightforward and particularly compelling as the market for ‘reduced guilt’ products continues to 

grow. In the past few years there have been very impressive success stories of non-alcoholic 

beers gaining market share, seltzers replacing sugary sodas, and plant-based burgers replacing 

meat-based burgers. Tobacco cigarettes are yet to be challenged by a combustible tobacco-free 

and nicotine-free product like Beyond Tobacco™, and that novelty can be very attention-grabbing 

with the right promotion. With so many smokers who wish they could move on from tobacco and 

nicotine, I cannot wait to be the captain of Taat’s investor relations efforts and social media 

channels to curate an engaged base of shareholders, and build a robust online presence with 

some real visibility.” 

 

Taat Chief Executive Officer Setti Coscarella commented, “The Company has surpassed several 

key milestones since I became CEO last month. Aside from bringing on a former Philip Morris 

International executive who is an expert in tobacco product commercialization, we have also 

completed our first patent filing and brought on a commercial-scale cigarette manufacturer who 

can produce up to 2,000 sticks of Beyond Tobacco™ per minute. Because we are laying the 



groundwork to launch Beyond Tobacco™ next quarter, we must have definitive and concrete 

plans to carry out business functions such as investor relations and management of our online 

presence, because these are especially important functions in both growing and sustaining 

interest in our company and our product. Flinnwest’s track record in the Canadian capital markets 

is something that they have achieved from a hands-on and teamwork-driven approach to doing 

business with the assistance of cutting-edge technology. They cover all of the bases when it 

comes to soliciting leads through a multitude of channels, making diligent initial and follow-up 

contacts with investors, and orchestrating a well-formulated flow of content on social media that 

they produce in-house. Being fewer than 100 days away from the planned launch date of Beyond 

Tobacco™ cigarettes, we are far past the research and development phase. Flinnwest’s ability to 

get to work with minimal guidance or involvement from us is very well-suited to where we are on 

our fast-paced roadmap to our planned launch, and I look forward to having Mr. Flinn and his 

team on our side as we work towards turning Taat’s vision into reality.” 
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1 - https://www.who.int/news-room/fact-sheets/detail/tobacco  

 

2 - https://www.cdc.gov/tobacco/data_statistics/fact_sheets/cessation/smoking-cessation-fast-

facts/index.html  

 

On behalf of the Board of Directors of the Company, 

 

TAAT LIFESTYLE & WELLNESS LTD. 

 

“Setti Coscarella” 

 

Setti Coscarella, CEO 

 

For further information, please contact: 

 

Jamie Frawley 

1-833-TAAT-USA (1-833-822-8872) 

investor@taatusa.com  

 

About Taat Lifestyle & Wellness Ltd. 

 

Having developed Beyond Tobacco™ cigarettes, which contain no tobacco or nicotine, Taat’s 

objective is to introduce an innovative, experience-driven alternative to tobacco cigarettes for 

tobacco smokers who aspire to leave nicotine behind. Beyond Tobacco™ cigarettes, which are 

to be offered in “Original” and “Menthol” varieties, are designed to closely emulate every aspect 

of smoking a traditional cigarette. From the cigarette-style packaging and stick format, to the 

proprietary flavouring blend which imparts the flavour and scent of tobacco, to the draw sensation, 

and to the amount of smoke exhaled, Beyond Tobacco™ cigarettes have been meticulously 

https://www.who.int/news-room/fact-sheets/detail/tobacco
https://www.cdc.gov/tobacco/data_statistics/fact_sheets/cessation/smoking-cessation-fast-facts/index.html
https://www.cdc.gov/tobacco/data_statistics/fact_sheets/cessation/smoking-cessation-fast-facts/index.html
mailto:investor@taatusa.com


engineered to enable smokers to continue enjoying the ritual of smoking, while discontinuing 

nicotine intake. Taat plans to launch Beyond Tobacco™ cigarettes in Q4 2020 and is seeking to 

position itself in the USD $814 billion (2018)1 global tobacco industry to capitalize on the growing 

worldwide demand for alternatives to traditional cigarettes. 

 

For more information, please visit http://taatusa.com. 
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Forward Looking Statements 

 

This news release contains “forward-looking information” within the meaning of applicable 

Canadian securities legislation. Often, but not always, forward-looking information and 

information can be identified by the use of words such as “plans”, “expects” or “does not expect”, 

“is expected”, “estimates”, “intends”, “anticipates” or “does not anticipate”, or “believes”, or 

variations of such words and phrases or state that certain actions, events or results “may”, “could”, 

“would”, “might” or “will” be taken, occur, or be achieved. Forward-looking information in this news 

release includes statements regarding the potential launch of Beyond Tobacco™ cigarettes, in 

addition to the following: Potential outcomes from Taat’s retention of Flinnwest for investor 

relations and digital marketing services. The forward-looking information reflects management’s 

current expectations based on information currently available and are subject to a number of risks 

and uncertainties that may cause outcomes to differ materially from those discussed in the 

forward-looking information. Although the Company believes that the assumptions and factors 

used in preparing the forward-looking information are reasonable, undue reliance should not be 

placed on such information and no assurance can be given that such events will occur in the 

disclosed timeframes or at all. Factors that could cause actual results or events to differ materially 

from current expectations include: (i) adverse market conditions; (ii) changes to the growth and 

size of the tobacco markets; and (iii) other factors beyond the control of the Company. The 

Company operates in a rapidly evolving environment. New risk factors emerge from time to time, 

and it is impossible for the Company’s management to predict all risk factors, nor can the 

Company assess the impact of all factors on Company’s business or the extent to which any 

factor, or combination of factors, may cause actual results to differ from those contained in any 

forward-looking information. The forward-looking information included in this news release are 

made as of the date of this news release and the Company expressly disclaims any intention or 

obligation to update or revise any forward-looking information whether as a result of new 

information, future events or otherwise, except as required by applicable law. 

 

The statements in this news release have not been evaluated by Health Canada or the U.S. Food 

and Drug Administration. As each individual is different, the benefits, if any, of taking the 

Company’s products will vary from person to person. No claims or guarantees can be made as to 

the effects of the Company’s products on an individual’s health and well-being. The Company’s 

products are not intended to diagnose, treat, cure, or prevent any disease. 

http://taatusa.com/
https://www.bat.com/group/sites/UK__9D9KCY.nsf/vwPagesWebLive/DO9DCKFM


 

This news release may contain trademarked names of third-party entities (or their respective 

offerings with trademarked names) typically in reference to (i) relationships had by the Company 

with such third-party entities as referred to in this release and/or (ii) client/vendor/service provider 

parties whose relationship with the Company is/are referred to in this release. All rights to such 

trademarks are reserved by their respective owners or licensees. 

 

Statement Regarding Third-Party Investor Relations Firms 

 

Disclosures relating to investor relations firms retained by Taat Lifestyle & Wellness Ltd. can be 

found under the Company's profile on http://sedar.com. 

http://sedar.com/

