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FORM 7 
 

MONTHLY PROGRESS REPORT 

Name of Listed Issuer: Media Central Corporation Inc. (formerly IntellaEquity Inc.) (the 
“Issuer”). 

Trading Symbol: FLYY 
 
Number of Outstanding Listed Securities: 327,521,094 

Date: April 30, 2020 
Report on Business 
1. Provide a general overview and discussion of the development of the Issuer’s business 

and operations over the previous month.  Where the Issuer was inactive disclose this 
fact. 

On April 3, 2020 the Issuer announced that $180,800 of debt through the issuance of common shares 
of the Company (the "Debt Settlement"). Pursuant to the Debt Settlement, MediaCentral will issue 
3,616,000 common shares of the Company (the "Shares") at a deemed price of $0.05 per Share to 
certain creditors ("Creditors") of the Company.  

The Company has also granted options to purchase 100,000 common shares to an employee of the 
Company for a period of five years from the date of the grant. The options have an exercise price of 
$0.10 per share and are subject to a 60-day vesting period.  

The Share issuance is subject to Regulatory and Exchange approvals and will be subject to as 
standard hold period expiring on the date that is four months and one day from the date of issue. The 
option grant is made under, and subject to, the terms of the Company’s Stock Option Plan. 

The Company also announces that that it has changed its auditors from Wasserman Ramsay, 
Chartered Accountants (“Former Auditor”) to Fazzari + Partners LLP (“Successor Auditor”). At the 
request of the Company, the Former Auditor resigned as the auditor effective January 1, 2020 and the 
Board of Directors of MediaCentral appointed the Successor Auditor effective January 2, 2020, until 
the next Annual General Meeting of shareholders.  

There were no reservations in the Former Auditor’s reports for the audits of the predecessor company 
IntellaEquity’s two most recently completed financial years and ending at the date of the resignation of 
the Former Auditor. There are no “reportable events”, as defined in the National Instrument 51-102 – 
Continuous Disclosure Obligations (“NI 51-102”) between the Company and the Former Auditor. In 
accordance with NI 51- 102, the notice of change of auditor, together with the required letters from the 
Former Auditor and Successor Auditor have been reviewed by the Board of Directors of MediaCentral 
and filed on SEDAR. 

On April 21, 2020 the Issuer announced the beta-launch of its newest platform, ECentralSports.com 
(“ECentralSports”). ECentralSports will be a dynamic digital destination for eGaming and eSports 
(“Gaming”) fans in search of the latest in news, information and culture. Leveraging NOW Magazine 
(“NOW”) and Georgia Straight (“the Straight), the Company’s central publications, ECentralSports will 
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enter the market with access to 6.5 million of the most coveted consumers and the support of award-
winning editors, writers and directors.  
 
ECentralSports will tap into a global market with extensive reach. In its fall 2019 global games market 
report, Newzoo estimated the current Gaming market to be US$148.8 billion. They also reported that 
eSports alone reached 454M viewers worldwide in 2019 with growth projected to 645M by 2022.  
 
The COVID-19 pandemic has caused Gaming to experience exponential growth. People are at home 
with no live-action sports to engage with and are increasingly turning to Gaming for entertainment.  An 
April 2020 article in AdWeek stated: “gaming has exploded like never before [and has] become the 
new social currency and a cultural force.” According to the same article, the telecoms giant Verizon 
released information demonstrating U.S. video game usage during peak hours has increased by 75 
per cent since the global lock-down first went into effect, and that Gaming as an industry is larger than 
the NFL, NBA, MLB and the NHL combined. 
 
The explosive industry has already garnered the attention of top brands, with Louis Vuitton, Nike, 
Coca-Cola and BMW all sponsoring eSports tournaments. The financial community has also taken 
notice of the global Gaming phenomenon. In April 2019, Deloitte released a report on eSports 
financing that indicated US$4.5B was invested in the industry in 2018 alone. High profile investments 
have also targeted the disruptive industry such as the recently announced investment into FaZe Clan, 
a leading eSports organization, by the iconic entertainment entrepreneur Jimmy Iovine (Chairman of 
Interscope-Geffen-A&M; co-founder of Beats Electronics). 
 
“We are absolutely thrilled to announce the beta-launch of our Gaming publication, 
ECentralSports.com. The audience psychographics of eSports and gaming enthusiasts directly aligns 
with our existing audience of 6.5 million market and cultural pace setters,” said Brian Kalish, CEO of 
MediaCentral. “ECentralSports will acquire and scale traffic by leveraging readership from our current 
high-performing titles, opening up immediate opportunities to monetize the new channel through an 
integrated editorial, display advertising, affiliate marketing and omnichannel sponsored content 
strategy, designed to benefit our advertising partners.” 
 
MediaCentral has already begun testing Esports content on both NOW and the Straight with positive 
traction. The data shows a 37 per cent increase of users’ session length on eSports content, a 10.5 
per cent improved click-through on newsletters containing eSports content and 8.5 per cent above 
average pageviews for eSports content. This illustrates the existence of a fanbase who will readily 
covert to ECentralSports.com once launched. The integration of content between NOW and the 
Straight will continue when ECentralSports.com is live, providing further opportunity for organic 
audience growth.   
 
ECentralSports is the second original digital platform from MediaCentral, following the 2019 fall 
launch of Canncentral.com, a digital cannabis lifestyle publication.  This marks the continuation of the 
company’s planned strategy to produce and acquire existing high-quality publications across North 
America to consolidate, digitize and monetize an audience of over 100 million of North America’s 
most influential readers. MediaCentral will provide these coveted readers with access to on-trend, 
relevant and authentic news and content across all its titles.  
 
ECentralSports is slated to go live in May 2020.  
 
On April 28. 202 the Issuer announced that it will provide readers of its leading publications with 
access to a vast network of remote physicians throughout Canada.  This initiative is being rolled out in 
association with Tia Health.  Tia Health is one of Canada’s largest providers of telehealth services 
through its network of thousands of medical doctors, servicing tens of thousands of patients per 
month.  Services are provided free of charge with a valid health card in Ontario, Alberta, and British 
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Columbia, and include: online appointments with Canadian medical doctors, prescriptions, referrals, 
requisitions, mental health support, on demand test requisitions and results, prescriptions and 
renewals delivered right to the door. 
 
According to a Statistics Canada report: “In 2017, 15.3% of Canadians aged 12 and older [roughly 5.6 
million people] reported that they did not have a regular health care provider they see or talk to when 
they need care or advice for their health… Overall, the proportion of Canadians reporting that they did 
not have a regular health care provider remained consistent with 2016 (15.8%).”  
 
Receiving timely access to quality healthcare is difficult in a regular environment; during a pandemic, 
its proving to be excruciating. In response to COVID-19 and in service to their readers, NOW 
Magazine (“NOW”) and the Georgia Straight (“the Straight”) - the Company’s flagship titles - have 
increased omnichannel health and medical care coverage considerably.  
 
“Our alliance with Tia Health provides us with the ability to deliver relevant content, further our 
relationship with our readers and give back to the community during the COVID-19 pandemic,” said 
Brian Kalish, CEO of MediaCentral. “We are very happy to be working with Tia Health in launching 
this program, which we expect will be the first of many other affiliate based ventures that allow us to 
leverage our omnichannel assets to engage with readers, and drive value for our advertising 
partners.” 
 
Effective today, much of the health content provided by NOW and the Straight will include referral 
links or a call to action which directs readers to Tia Health.  On Tia Health the Company’s vast 
audience will be able to register for free remote medical assistance, when and where they need it. 
NOW and the Straight will collect an affiliate fee every time a reader or their family engages with one 
of Tia Health’s remote services. A portion of MediaCentral’s profits will be directed to community-
based healthcare in Toronto and Vancouver. 

“We are extremely excited to be aligning with two of MediaCentral’s benchmark publications to help 
provide Canadians access to the health care they so badly need during this time of crisis,” said David 
Del Balso Co-founder and President of INSIG, Tia Health’s parent company. “As thousands of doctors 
close their clinics in response to COVID-19, NOW and the Straight are providing a very valuable 
service in showing Canadians there are options for their care through telemedicine, with Tia Health.”  

On April 29, 2020 the Issuer announced that practical constraints resulting from the Covid-19 pandemic 
have impacted the ability of the Company and its auditors to finalise the 2019 year-end audit prior to 
April 29, 2020.  
 
In response to the global Covid-19 pandemic, securities regulatory authorities in Canada have granted 
blanket exemptions allowing companies up to an additional 45 days in which to complete regulatory 
filings.  As such, the Company intends to rely upon these exemptions and will delay issuance of its 4th 
Quarter and 2019 Year-end Financial Statements and Management Discussion & Analysis.  Without 
the exemptions, the Company would be required to issue and file its 2019 Annual Financial Statements 
and 2019 Management Discussion & Analysis by April 29, 2020. The Company expects to file these 
documents no later than May 8, 2020. 

The Company confirms that management and insiders are subject to an Insider Trading Black Out 
period until such time as the financial disclosures have been completed. Further, the Company confirms 
that there are no currently undisclosed material developments in the business.  As this will be the 
Company’s first full quarter of financial results, the following are the material devlopments which have 
occurred since the Company’s debut on The Canadian Securities Exchange on October 28, 2019: 
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Acquisition of NOW Magazine (see Press Release dated December 2, 2019) 
In November 2019, through its subsidiary NOW Central Communications Inc. (“NOW”), the Company 
acquired the assets of NOW Magazine for the price of up to $2-million, to be satisfied entirely in cash. 
Taking control of the assets of NOW Magazine has provided the Company with access to over 25-
million annual readers. The acquisition also set the stage for the Company to become the largest 
publisher of alternative urban titles in Canada. 
 
Issuance of $1.6M of Senior Secured Convertible Notes (see Press Release dated February 19, 
2020) 
In February 2020, the Company completed a non-brokered private placement and for gross proceeds 
of $1.6 million. In addition to other features, the senior secured convertible notes bear interest at 10% 
per annum; and may convert at the option of the holder equity units at a price of $0.07/unit. 
  
Acquisition of The Georgia Straight (see Press Release dated March 2, 2020) 
On March 2, 2020, the Company completed the acquisition of the shares of Vancouver Free Press 
Corp., owner of The Georgia Straight and its associated properties.  The purchase price was for $1.25-
million, satisfied in cash and common shares of the Company priced at $0.10/share. The Straight was 
the Company’s second acquisition of Canada’s two largest alternative urban media publications, and 
has expanded the Company’s circulation to 6.5 million readers. 
 

On April 30, 2020 the Issuer announced strong pick up rates of over 91% from mid-March to the end 
of April for the print editions of its flagship publications NOW Magazine (“NOW”) and Georgia Straight 
(“Straight). Despite pressures from the global pandemic that has seen competitive brands temporarily 
or permanently cease print versions of their publications, MediaCentral continues to service its large 
and influential readership by printing weekly versions of its papers in both Toronto and Vancouver.  

The strong audience engagement reflected through the consistent pick up of MediaCentral’s print 
editions is also mirrored in this valuable demographic’s interactions with the Company’s digital 
platforms. The Company recently reported double-digit growth in users, search impressions and click-
through across all three digital sites nowtoronto.com, straight.com and canncentral.com. 
MediaCentral’s combined monthly audience of 6.5 million consumers makes it the largest publisher of 
alternative media in Canada and provides the Company with a solid platform from which to execute its 
strategy of monetizing an ever increasing audience brought about through the further acquisition of 
currently targeted complementary publishers, agencies and technologies.  
 
“For all the social distancing turmoil caused by the pandemic, our venerable readers continue to turn 
to the printed word. We are thrilled with the impressive pick up rate for NOW and the Straight, and 
we’re grateful for being be able to provide our loyal readers with print editions of our particular brand 
of news, information, and entertainment during this extraordinary time,” said Brian Kalish, CEO of 
MediaCentral. “Our story hasn’t changed despite the disruption caused by the virus. We are going to 
deliver high-quality content omnichannel, across our print, digital and social media platforms as we 
continue to identify ways to grow and monetize our audience.” 
 
With existing primary audience demographics consisting of urban, educated men and women who 
enjoy both a $100,000+ median household income and a high disposable income, the Company 
represents an innovative opportunity for players in the US$333.35 billion-dollar digital advertising 
industry clamoring to connect with influential consumers.   
 
“Our hyper-engaged and premium audience is part of an extremely attractive demographic that 
advertisers want to engage with but don’t have one clear path to do so. Our unwavering strategy at 
MediaCentral is to exponentially increase our audience size. We will continue to aggressively pursue 
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new opportunities to acquire additional readers, by acquiring additional publications. We are looking 
to maximize efficiencies in a severely fragmented market, that will ultimately have us capturing the 
single most coveted group of consumers in North America, and then using the most innovative digital 
tactics to monetize them,” said Kalish. 

In addition to NOW and the Straight, the Company owns digital cannabis lifestyle platform 
canncentral.com and last week commenced beta-testing of a second digital property 
eCentralSports.com, which will cover the burgeoning world of egaming and esports.  

MediaCentral is actively searching for synergistic and accretive acquisition opportunities to further 
expand the Company’s reach across North America as it continues to execute its strategy to 
consolidate, unify and monetize over 100 independent urban publications and their audiences. 

2. Provide a general overview and discussion of the activities of management. 
In addition to the activities described above, management has been working to offset 
the impact that the COVID-19 Global Pandemic has had on its sales and workforce, 
which began effecting the Company on or about the week of March 13, 2020. 

3. Describe and provide details of any new products or services developed or offered. For 
resource companies, provide details of new drilling, exploration or production programs 
and acquisitions of any new properties and attach any mineral or oil and gas or other 
reports required under Ontario securities law. 
n/a 

4. Describe and provide details of any products or services that were discontinued. For 
resource companies, provide details of any drilling, exploration or production programs 
that have been amended or abandoned. 
n/a 

5. Describe any new business relationships entered into between the Issuer, the Issuer’s 
affiliates or third parties including contracts to supply products or services,  joint venture 
agreements and licensing agreements etc. State whether the  relationship is with a 
Related Person of the Issuer and provide details of the   relationship. 
See paragraph 1 above for details on acquisition. 

6. Describe the expiry or termination of any contracts or agreements between the Issuer, 
the Issuer’s affiliates or third parties or cancellation of any financing arrangements that 
have been previously announced. 
n/a 

7. Describe any acquisitions by the Issuer or dispositions of the Issuer’s assets that 
occurred during the preceding month.  Provide details of the nature of the assets 
acquired or disposed of and provide details of the consideration paid or payable together 
with a schedule of payments if applicable, and of any valuation. State how   the 
consideration was determined and whether the acquisition was from or the disposition 
was to a Related Person of the Issuer and provide details of the relationship. 
n/a 

8.  Describe the acquisition of new customers or loss of customers. 
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The Company is a publisher and derives its revenues almost entirely from print and 
digital advertising, where customers are both acquired and lost weekly and monthly. 

9. Describe any new developments or effects on intangible products such as brand names, 
circulation lists, copyrights, franchises, licenses, patents, software, subscription lists and 
trade-marks. 
n/a 

10. Report on any employee hirings, terminations or lay-offs with details of anticipated 
length of lay-offs. 
The Company and two of its wholly owned subsidiaries: NOW Central Communications 
and the Vancouver Free Press have laid off or have effected a 10% - 20% cut in hours, 
to 38 employees as a result of the COVID-19 Global Pandemic’s impact on the 
Company’s consolidated sales. 

11. Report on any labour disputes and resolutions of those disputes if applicable. 
The Company’s wholly owned subsidiary: NOW Central Communications Inc., (“NCC”) 
is by virtue of the acquisition of NOW Communications Inc., a party to a Collective 
Agreement (“CA”) with Unifor, Local 87-M.  The current CA expired on December 31, 
2019.  The Ontario Ministry of Labour released a “No Board” Report to the parties on 
February 3, 2020 and the parties have been in a strike or lock-out position since 
February 20, 2020.  NCC has been negotiating with Unifor, Local 87-M in an attempt to 
arrive at new terms and conditions of a collective agreement and those negotiations are 
currently being rescheduled to coincide with the loosening of restrictions brought on by 
the COVID-19 Global Pandemic .     

12. Describe and provide details of legal proceedings to which the Issuer became a party, 
including the name of the court or agency, the date instituted, the principal parties to the 
proceedings, the nature of the claim, the amount claimed, if any, if the proceedings are 
being contested, and the present status of the proceedings. 
The Issuer’s wholly owned subsidiary: Canncentral Inc. had on March 25, 2020, 
received a Statement of Defence and counter claim of $50,000.00, further to a 
$250,000.00 plus customary costs, Claim which the Issuer filed in Ontario Superior 
Court of Justice for breach of contract against NOW Communications Inc. (“NCI”) for 
work provided by NCI that preceded the Issuers acquisition of the assets of NCI, a 
transaction which closed on November 29, 2019.  
 
The Issuer received a Statement of Claim served on or around March 18, 2020 and 
prepared on February 19, 2020, from Bullet Daily Media Group Inc.,  a previous vendor 
in the amount of $7,500.00 for breach of contract.  The Claim was filed in the Toronto 
Small Claims Court division of the Ontario Superior Court of Justice.  The Issuer is 
preparing a Statement of Defence and Counter Claim, if applicable. 

13. Provide details of any indebtedness incurred or repaid by the Issuer together with the 
terms of such indebtedness. 
n/a 

14. Provide details of any securities issued and options or warrants granted. 
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Security Number Issued Details of Issuance Use of Proceeds(1) 
Common Shares 3,616,000 Shares issued for 

debt at $0.05/share 
N/A 

Stock Options 100,000 Issued at $0.10 with 
5 year expiry 

N/A 

15. Provide details of any loans to or by Related Persons. 
n/a 

16. Provide details of any changes in directors, officers or committee members. 
n/a 

17. Discuss any trends which are likely to impact the Issuer including trends in the Issuer’s 
market(s) or political/regulatory trends. 
The Company is a publisher and derives its revenues almost entirely from print and 
digital advertising which market has been and continues to be in a constant state of flux.  
The effects of the COVID-19 Global Pandemic have negatively affected the Company’s 
sales and cash flows. 
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Certificate of Compliance 

The undersigned hereby certifies that: 

1. The undersigned is a director and/or senior officer of the Issuer and has been duly 
authorized by a resolution of the board of directors of the Issuer to sign this Certificate 
of Compliance. 

2. As of the date hereof there were is no material information concerning the Issuer which 
has not been publicly disclosed. 

3. The undersigned hereby certifies to the Exchange that the Issuer is in compliance with 
the requirements of applicable securities legislation (as such term is defined in National 
Instrument 14-101) and all Exchange Requirements (as defined in CNSX Policy 1). 

4. All of the information in this Form 7 Monthly Progress Report is true. 

Dated May 4, 2020. 

 Brian Kalish 
Name of Director or Senior Officer 

 “signed”  
Signature 
CEO and Director  
Official Capacity 
 

Issuer Details 
Name of Issuer 
Media Central Corporation Inc. 

For Month End 
April, 2020  

Date of Report 
YY/MM/D 
2020/05/04 

Issuer Address 
27 Roytec Road 
 
City/Province/Postal Code 
Vaughan, ON L4L 8E3 
 

Issuer Fax No. 
416-704-1995    

Issuer Telephone No. 
905-338-0220 

Contact Name 
Catherine Beckett 
 

Contact 
Position 
Manager 
Corporate 
Affairs 

Contact Telephone No. 
416-642-1807 

 


